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How the big-city shop
has survived and thrived
since its 1976 startup

CNC software:
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How to prevent
orange peel

Cracking the corner
cabinet conundrum
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• Bosch pin nailer
• Makita sander
• Cefla spray machine
• Rikon band saw

$3.95 (Canada, $5.95)
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Sale Ends July 7, 2013

PLEASE VISIT OUR WEBSITE OR CALL TOLL FREE TO FIND AN AUTHORIZED DEALER NEAR YOU.

SHOP FOX® is a registered trademark of Woodstock International, Inc.
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MINI PLANER/MOULDER

SPECIFICATIONS:
� Motor: 2 HP, single-phase, 220V, 10.8 

Amps
� Variable speed feed motor: 1⁄8 HP
� Power transfer: cutterhead is belt 

drive, feed rollers are chain drive
� Cutterhead speed: 7000 RPM
� Cuts per minute: 14,000
� Cuts per inch: 64–300
� Feed rate: 0–18 FPM
� Maximum profile depth: 3⁄4"
� Maximum profile width: 6 3⁄4" 
� Planing width: 7"
� Minimum stock length: 9"
� Minimum stock thickness: 1⁄4"
� Maximum stock thickness: 7 1⁄2"
� Dust port: 4"
� CSA certified meeting CSA C22.2 

#71.2-10 and UL 987-7th standards.
� Overall size: 36 1⁄4" L x 22" W x 34 1⁄2" H
� Approximate shipping weight: 324 lbs.

This next generation Planer/Moulder features precision-ground cast iron wings for greater work support, T-slots for easy guide rail adjustment, 
a one-piece enclosed stand, and a pedestal-mounted control switch with variable speed dial for unsurpassed control over planing and moulding 
cutting results. Open-end design allows you to make curved mouldings with the optional elliptical jig. If you make your own mouldings and frames, 
you need this machine! 

Heavy-Duty 
Precision-

Ground Cast 
Iron Table

Pedestal-Mounted 
Controls with 

Variable Speed Dial

Dovetail 
Way

T-Slots 
in Table

Guide Rails 
with Easy-to-
Adjust T-nut 
Toggle Bolts

Includes Heavy-Duty 
Cabinet Stand

Variable 
Speed

Powerful 
2 HP Motor!

177335

This Elliptical Jig enables the Mini Planer/Moulder 
to make high-quality arched casings and mouldings.

Visit Shopfox.biz for details and to see all our Moulding 
Knives and sale pricing by model number.

ELLIPTICAL JIG FOR W1812 PLANER/MOULDER SAVE 25% OR MORE ON ALL PROFILE KNIVES!

W1812

LIST $181000  

D3393
LIST $324.20  SALE! $239.95

Easy Access Cutterhead for 
Trouble-Free Blade Changing

Available through your dealer

Effi cient Chip Collection with 
Cutterhead Viewing Window

Open-Sided Cutterhead 
Assembly travels on 

Dovetailed Column Way

$134995
SALE

25% OFF!
M.S.R.P.



Stiles has the largest factory-certified service team in the country.

Whether you have a machine down and need it running now, or you just need answers to help you be more productive, 
Stiles has over 100 field service representatives available to you. Our technicians are available for quick dispatch from 
any of our five regional centers across the country.

We have the right people, in the right place to provide you exceptional service, without exception.

For more information, contact John Casto at 616.890.9654 or jcasto@stilesmachinery.com.  
Or visit us at www.stilesmachinery.com.

I didn’t know...



Visit www.chemcraft.com to locate your nearest distributor.

© 2013 AkzoNobel    Chemcraft® is a registered trademark of Akzo Nobel Coatings Inc.

A Great Finish is Only the Beginning

NEW PROMATCH® INTERMIX SYSTEM & STOCK STAINS

sprayed or wiped on. It uses a simple one-step clear base and fourteen mono colors, allowing the match of virtually 
any color. The C-Mix system now incorporates the use of pigments and dyes in a single container. The addition of 
mono colors made with dyes provides the opportunity to match brighter colors with more depth. The system has 15 
stock stains, and features 300 formulas that are quickly and easily duplicated. Color chip box sets in both oak and 
maple, plus formula guides can be ordered with the intermix system.

Booth #4639

solvent borne stain intermix system
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: Design for manufacturing software for woodworkers

  Custom Cabinet & Room Design

  Photo Realistic Renderings

  Material Optimization

  Full Costing Direct from Design

  Cutlists & Bill of Materials

  Designed for ease of use

Right-sized solutions. 

Download a 30 day free trial 
Visit essential.cabinetvision.com or call 800-280-6932

From entry level cutlist packages to fully integrated Screen-to-Machine™ solutions, and every step along the 
way, we have a software that is right for your business. But unlike other software companies, every product level 
we offer delivers the core functionalities that cabinet and casegood manufacturers need to get the job done. With 
Cabinet Vision, you don’t need to purchase add-ons or upgrades to automatically generate shop drawings,  
3D customer renderings, cutlists, and material requirements, or estimate and price your jobs.
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Over the 
Workbench
Talkin’ shop with 
former editor A.J. Hamler

This Business
about Woodworking
Share an opinion with
David DeCristoforo but don’t 
expect to be right 888-680-4466

ShopBotTools.com

Build anything you want 
right from your Desktop.

Learn more at 
ShopBotTools.com/desktop

Our affordable, home-sized ShopBot Desktop is a 
digital fabrication powerhouse that enables you to proto-
type and make whatever you want, in just about any 
material you want.

It’s a platform built for today and tomorrow. Beyond the 
base router or industrial spindle, you can choose add-ons 
such as a drag knife, diamond engraving bit, and rotary 
indexing head. Coming soon: 3D printing and laser cutting 
capabilities! 

If you’re serious about building your business, the Shop-
Bot Desktop will quickly become an indispensable tool. 
Check out our website, then give us a call. 

Move over, 
home office.
Hello, home 
factory.
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TAKING STOCK
with TOD RIGGIO

Get out your calendar and circle 
the following dates: July 24-27 
for the AWFS fair in Las Vegas 
as well as May 6-10 for Wood-

working Safety Week.
The AWFS fair is the biggest woodworking 

show of the year. It amounts to one-stop shop-
ping for all of your machinery, tooling and sup-
ply needs. The show’s educational program 
offers vital information for shops of all sizes and 
you won’t find better networking opportunities. 
I urge you to register today at www.awfsfair.org.

And what’s more important than safety? 
Woodworking Safety Week was conceived by 
blogger Marc Spagnuolo at thewoodwhisperer.
com in 2008. It’s a community effort to raise 
awareness of the best safety practices and share 
them with new and seasoned woodworkers 
worldwide, mostly via the Internet. But this year 
there’s also a push from Microjig founder Bruce 
Wang to get shops, schools, guilds, manufactur-
ers, stores and magazines involved as well.

“We’re a big believer in this movement and 
we believe that this wave of enthusiasm for safe-
ty is an incredible opportunity for woodworking 
organizations, companies and schools to take 
advantage of and impact,” says Wang, whose 
company makes table saw safety aids.

Spagnuolo has called the week a refresher 
course on safety, which all woodworkers can 
use. Too many are guilty of letting their guard 
down around machinery, often in the name of 
production goals. But all it takes is one care-
less moment to slow you down permanently.

During safety week, the content of your 
favorite woodworking site will be dominated 
with information about best practices, how-to 
videos and the stories of injured woodwork-
ers. Some will be tough to hear and the pic-

tures gruesome, but if it encourages one per-
son to use a push stick or install a blade guard, 
then it’s mission accomplished. We’ll have our 
bloggers — David DeCristoforo of This Busi-
ness about Woodworking and A.J. Hamler of 
Over the Workbench — chime in.

“We have an unparalleled opportunity like 
no other time because the Internet allows us 
to make a lasting and continuing change in re-
ducing injury and increasing enjoyment of the 
craft,” says Wang.

“We are prepared to do our part by spon-
soring a series of donations to woodworking 
schools and classroom safety programs with 
our proven safety products. We are also gift-
ing our products for community giveaways 
via online blogs, forums and in-store sweep-
stakes. Furthermore, we will be creating our 
own contact about the best practices for safety 
we’ve accumulated through the years.”

For information, visit www.microjig.com.

*    *    *
I’m made my plea for attending AWFS. 

Now I want you to be aware of our supporting 
digital publication called the eXchange.

We’ve partnered with AWFS to produce this 
free monthly publication for Woodshop News 
subscribers, plus show attendees and exhibi-
tors. There will be four issues prior to the 
event and at least one afterwards. The content 
will focus on industry issues — the state of the 
economy and dust collection are slated for the 
first two publications — as well as the show’s 
educational opportunities, new-product infor-
mation from exhibitors and much more.

If you haven’t already, please sign up to re-
ceive the eXchange newsletters at http://tiny 
url.com/d2nh63f.  

Industry is set to put 
its best foot forward

Working with tools and wood is inherently dangerous. We try to give our readers tips that will enhance their understanding of woodwork-
ing. But our best advice is to make safety your first priority. Always read your owner’s manuals, work with properly maintained equipment 
and use safety devices such as blade guards, push sticks and eye protection. Don’t do things you’re not sure you can do safely, including 
the techniques described in this publication or in others. Seek proper training if you have questions about woodworking techniques or the 
functions of power machinery.
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In celebration of our 30th Anniversary, we have taken two of our most popular saws and created a special edition color 
scheme that is sure to be the eye candy in workshops and small businesses nationwide. Both the G0555LANV and the 
G0513ANV are the exact same machines as our popular G0555LX and G0513 except for our anniversary special edition 
colors. Grab one quick, these are sure to sell out fast! 

FEATURES: 
• Deluxe extruded aluminum fence 

• 4" dust port 

• Deluxe heavy-duty stand 

• Includes one %" blade, fence, 

and miter gauge 

• Rack-and-pinion guide post 

adjustment for upper blade guides 

• Cast iron wheels 

SPECIFICATIONS: 
• Motor: 1 H P, TEFC, 11 OV /220V, 

single-phase (prewired 11OV) 

• Amps: 11 at 11 OV, 5.5 at 220V 

• Cutting capacity/throat: 13Y2" 

• Max. cutting height: 6" 

• Footprint: 23Y2" x 16'12" 

• Table height above floor: 43" 

• Table tilt: 45° right, 10° left 

• Frame construction: cast iron 

• P recision-ground cast iron table 

• 2 blade speeds: 1800 & 3100 FP M 

• Blade size: 93Y2" long 

• Blade width rande: 'Is" - %" wide 

• Table size: 14" x 14" 

• SturdyT-shape fence design 

• Overall size: 

67Y2" H x 27" W x 30" D 

• Approx. shipping 

weight: 2471bs. �-�--, 
CAST '1 
IRO� ... i 

WHEE�. 

l_�,.... AVAILABLE JUNE 2013! 
G0555LANV 

' 

14" DELUXE BANDSAW MADE IN TAIWAN 

�$ 00 

FEATURES: 
• Deluxe extruded aluminum fence 

• Includes miter gauge 

• Two 4" dust ports 

• Quick-change blade release/tensioner 

• Blade tension indicator 

Micro-adjusting geared table 

Blade height scale measurement 

Blade tracking window 

Includes 112" blade 

SPECIFICATIONS: 
• Motor: 2 HP, 11OV/220V, single-phase, 

TEFC capacitor start induction, 

1725 RPM, 60 Hz, prewired 220V 

• Amps: 20A at 11 OV, lOA at 220V 

• Power transfer: Belt drive 

• Precision-ground cast iron table 

• Table size: 17" x 17" x 1112" thick 

• Table tilt: 10° left, 45° right 

• Floor to table height: 371// 

Max. cutting height: 121Js" 

Blade size: 131112" long 

Blade width range: 1Js" - 1" wide 

2 blade speeds: 1700 and 3500 FPM 

• Wheels: computer-balanced 

cast aluminum with polyurethane tires 

• Wheel covers: pre-formed steel 

• Blade guides: Euro-style roller disc 

with full enclosure protection 

• Bearings: sealed and permanently lubricated 

• Overall size: 73" H x 32" W x 32" D 

• Approx. shipping weight: 3421bs. 

G0513ANV 

17"BANDSAW 

�$ 00 

IN STOCK AND 
READY TO SHIP! 

MADE IN TAIWAN 
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By Jennifer Hicks

How do local governments and 
school districts decide to buy 
furniture? And why do they 
choose furniture made from 

metal or plastic rather than wood? A re-

search project, conducted by the Wood 
Products Extension Department at North 
Carolina State University and the U.S. Forest 
Service, sought the answers and concludes 
that these are untapped markets for small- 
to mid-sized woodworking shops.

The project surveyed nine locations in West 

Virginia, North Carolina and South Carolina 
with three sizes of local population — large, 
medium and small counties and adjacent cit-
ies. The research team consisted of Harry 
Watt, a wood products specialist from North 
Carolina State, and Delton Alderman and Jan 
Wiedenbeck of the Forestry Sciences Labora-
tory in Princeton, W.Va.

Watt says project findings convince him 
that small woodshops would find it worth 
their while to explore employment opportu-
nities in their local communities for furnish-
ings that go into schools and government 
buildings.

“This is an overlooked market that is domi-
nated by commercial manufacturers. So our 
goal is to help the local woodshops get into 
these local markets that are in schools and the 
local government. And these entities are our 
natural allies because they understand when 
they support local businesses, they’re support-
ing themselves through tax collection and the 
employment of the people in the local commu-
nity,” says Watt.

“Also, the U.S. woods, especially the hard-
woods, are growing faster than we’re remov-
ing them, so we’ve got plenty of wood. And 
if we use local woods for these local entities 
like the schools and the government, then they 
have an inside track to get these jobs. When 
you look at sustainability and affordability, 
wood from these local shops is really what 
these people ought to be buying.”

The research project also produced de-
signs of 50 wood products that schools and 
local governments are buying, creating a 
3-D model for each item with supporting 
parts list and an example costing and pric-
ing worksheet. These 50 items are available 
as downloads on the project website at www.
cnr.ncsu.edu/publicfurniture.

“Woodworkers who are interested are defi-
nitely going to have to educate themselves on 
this market,” says Watt. “This is a much more 
formal market than residential housing be-
cause you do things with bids and these gov-
ernment buyers are professional employees. 
They’re good people and they have lots of 
rules and regulations. But if you can under-
stand them and work within them, this can be 
a good local market.”  

8

NEWS DESK
Government sector is an untapped market

  Serious woodworkers count on 
American-made Forrest saw blades for 
smooth, quiet cuts, everytime...without 
splintering scratching or tearouts. No 
matter what your application, Forrest 
blades are simply the best money can 
buy. That’s why discriminating craftsmen 
prefer them!

“[Your blades] cut true, with no vibration. 
I can say with confi dence that Forrest 
blades are the best.”   
Carl Stude – Burbank, CA

 Our Most Popular Saw Blades:
 Woodworker II – 
This award-winning 
all-purpose blade is the 
fi nest of its type.

Chop Master – 
Produces perfect miters 
with smooth edges... and 
no bottom splinters. 

Ask for Forrest blades at a fi ne dealer or 
retailer, order online, or call the factory 
directly. Your satisfaction is guaranteed... 
or your money back!

www.ForrestBlades.com
1-800-733-7111 
(In NJ, call 973-473-5236)

 Woodworker II
Fine Woodworking

Chop Master
Woodshop News

Duraline Hi-AT
Woodshop News

Dado King
Wood Magazine

 © 2013 Forrest Manufacturing            Code WN
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By Jennifer Hicks

Thos. Moser, the Auburn, Maine-based 
makers of fine wood furnishings for 
the residential and contract markets, 
is experiencing tremendous growth in 

the education and hospitality segments.
As a result, the company is 

in the process of expanding its 
presence by partnering with 
carefully selected sales firms 
that cater to architects and 
designers in various markets 
across the United States. Aaron 
Moser, contract director, ex-
plains why the company is put-
ting a significant focus on the 
commercial market.

“We’ve been furnishing li-
braries for 30 years or more 
and have had great success at 
doing large-scale university li-
braries, with the average order 
being around $250,000. So that 
end of our business has gotten 
quite successful,” says Moser. 

“But what we really want to 
do is be a little more proactive 
about growing our base busi-
ness. That’s the whole purpose around bring-
ing on and recruiting reps throughout the 
country is to get us a little more local focus 
with architects and designers.”

Architectural Design Specialties in Atlanta is 
the first agency that has signed on to represent 
the company and is now officially the agent 
for Thos. Moser in the Southeast.

Moser says the company is focusing on the 
Southeast first because it has seen excellent 
growth in recent years, especially with the col-
leges, universities and private schools located 
there. Thos. Moser has furnished four librar-
ies at the University of Georgia in Athens, as 
well as the Agnes Scott College in Decatur, 
Ga., Shorter University in Rome, Ga., and law 
offices of Kilpatrick Townsend & Stockton in 
Atlanta.

Architectural Design Specialties, known for 
its expertise in contract architectural and inte-
rior design, is also family-owned.

“We needed a firm with a comprehensive 
understanding of the industry as well as one 
who could appreciate the authenticity of our 
brand. The individuals at [Architectural De-
sign Specialties] all possess a deep under-

standing of our products and have a strong 
artistic sensibility, allowing them to effectively 
interpret our message just as a member of the 
Thos. Moser family would,” says Moser.

“I’ve known of Thos. Moser for over 20 
years and have always admired and respected 
their work,” Architectural Design Special-

t ies  principal 
Ken Erdoes said 

in a statement. “While the company has ad-
vanced in the areas of sourcing, engineering, 
and manufacturing, it continues to revere the 
original core values inspired by Tom Moser at 
the company’s inception. You just don’t find 
that every day or everywhere.”

Contact: Thos. Moser Cabinetmakers, 72 
Wright’s Landing, Auburn, ME 04210. Tel: 
207-784-3332. www.thosmoser.com  

Thos. Moser seeks to expand in Southeast
Maine-based furniture maker is confident in its growth and wants to build its business in several new regions

Furniture from the Thos. Moser collection includes 
this sunroom set and the Pasadena chair (inset).
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By Jennifer Hicks

Chris Estes says he can’t remember 
what he had for breakfast on any 
given day, but when he hears about 
the success of a new member-based 

woodworking shop or school, he never forgets 
about it. That’s w hy he recently started a com-
munity shop on his own called the Carolina 
Woodworking Shop in Graham, N.C.

“One of my goals with this shop is to re-
vive a dying trade. Fewer and fewer schools 
are teaching woodworking today because of 
everything being manufactured overseas, so 
we’d like to keep it going,” says Estes.

Estes has an extensive background in wood-
working. He earned a bachelor’s degree in 
industrial arts from California (Pa.) University 
and was a shop teacher in Durham, N.C. He’s 
been a custom home builder since 1997, while 
building such challenging projects as musi-
cal instruments, canoes and boats, a carousel 
horse and furniture pieces on the side.

“I’ve always been a very active woodwork-
er. I always wanted to open up shop, but 
didn’t want to produce cabinets and furniture 
for other people, so this year I decided to set 

up a members-based woodshop. Mine’s prob-
ably not as big as some of the others, but it’s 
heated and air conditioned and in a nice mod-
ern commercial building.”

The building he leases features a 2,500-sq.-ft. 
shop, separate finishing room and 1,000 sq. ft. 
of classroom space. The shop is loaded with 
professional grade, 3-phase machines that he 
previously owned or purchased for the venture.

Classes are offered for adults of all skill lev-
els and include How to Make a Bow Saw, 
Fundamentals of Woodworking 101, Make 
a Wooden Smoothing Plane, Make a Cherry 
Hall Table, Make a Small Decorative Box, Ma-

chining Rough Lumber and Make a Cabriole 
Leg. Estes is currently the only instructor, but 
he plans to hire help soon. He says he definite-
ly sees potential for expansion, and satellite 
schools throughout the state, as the interest is 
high and there are few similar programs of-
fered in his area. 

“I hope in several years we’ll have other 
schools in Charlotte and one in Raleigh, both 
much denser areas than here.”

Contact: Carolina Woodworking Shop, 
205-A West Hanover Road, Graham, NC 
27253. Tel: 336-270-3967. www.carolinawood 
workingshop.com  

Member-based 
shop opens in 
N. Carolina
Owner has long-range plans
to add more locations

Chris Estes, owner of the Carolina Woodworking School, wants his patrons to learn new skills, have 
fun, make friends and build the projects they’ve always dreamed to make.

BIFMA adjusts guidelines 
for larger bodies

Due to the increasing size of North Ameri-
can workers, the Business & Institutional 
Furniture Manufacturers Association has re-
vised its ergonomic guidelines for computer 
workspaces.

“Our customers, and therefore our in-
dustry, face constant change in today’s 
workplaces including new technologies, 
new ways of working, and an increasingly 
diverse workforce. As a result more em-
ployers are pursuing ergonomically sound 
office environments as a means to improv-
ing health, safety and productivity,” Lucy 
Hart, chair of BIFMA’s ergonomics sub-
committee, in a release. “Up-to-date stan-
dards and guidelines are vital resources 

that guide our industry and our customers 
on this journey.” 

BIFMA undertook revision of BIFMA G1-
2002 in 2009, using new civilian anthropo-
metric data which reflects changes in the size 
and shape of the North American working 
population. The changes included increased 
seat width, distance between armrests, sup-
port surface height for sitting and standing, 
and height clearance for legs and knees.

BIFMA is also developing a heavy occu-
pant chair standard, using 253 to 400 lbs. as 
the basis for testing.

DBS adds pre-finished 
panels from States Ind.

Drawer Box Specialt ies of  Orange, 
Calif., has incorporated a line of pre-fin-

ished panel products from States Indus-
tries into its line of drawer boxes and 
accessories.

“This new partnership between States In-
dustries and DBS is already beginning to 
drive product development and innovation, 
especially being able to utilize States time-
tested pre-finish coatings within our product 
line,” Jim Irving, national sales manager for 
DBS, said in a company release.

States’ topcoat system is a 100 percent 
solids, modified epoxy acrylate coating 
that is cured by ultraviolet light. The fin-
ish is VOC and HAPS free, compliant with 
SCAQMD Rule 1113 and contributes to-
wards LEED IEQ 4.2 credits, according to 
DBS.

For information, visit www.dbsdrawers.com 
and www.statesind.com.



My name is Jory Brigham and I count 

on FestooL for my biggest chaLLenges. 

I've been surrounded by woodworking since I was a kid. I 

turned making furniture into a livelihood because it was the 

only thing I absolutely loved doing. Building furniture is part 

of who I am, and it's crucial that I feel confident every piece 

was done to the best of my ability. Having the best tool for 

the job gives me the opportunity to focus on other things 

with my business, the things I don't control. The efficiency 

and reliability Festool provides is something that I've grown 

to depend on. My success depends on the quality of furniture 

I build, and I can't take chances with the tools I use." 

FESTCCL® 
Tools for the toughest demands 

Visit www.tracksaw.com to learn 

how Jory uses the new TS 55 REO 

to tackle his toughest demands . 



By Jennifer Hicks

Bosch recently introduced its first pin 
nailer, the 23-gauge model FNS-
13823. The tool accepts any brand of 
23-guage headless pins ranging from 

1/2” to 1-3/8” in length thanks to a magazine 
that automatically adjusts to nail length. 

Product manager Craig Wilson says the 

tool’s design was based on extensive research 
of end users, particularly in the woodworking 
field. High on the list was access to corners, 
which the tool allows with a recessed maga-
zine and narrow nose.

“This is really designed for a cabinetmak-
er,” Wilson says. “The cutout on the back of 
the magazine helps to get the tool into tight 
applications. We also increased the power in 

comparison to other pin nailers on the mar-
ket so it could drive nails into hardwoods.”

Bosch has also incorporated a dry fire 
lockout feature, which prevents damage to 
the workpiece when the tool is out of nails, 
and an internal self-cleaning air filter for 
longer tool life.

Other features include a rear muffled ex-
haust, low-nail indicator light, slim body and 
rubber-molded grip.

The Bosch 23-gauge pin nailer sells for about 
$159.

Contact: Bosch Power Tools. Tel: 877-267-
2499. www.boschtools.com  
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allows corner access



EVERYWHERE YOU LOOK.
With an expanded trade show floor, more new exhibitors, lively show features 
and 50-plus educational seminars, this year’s AWFS®Fair will offer greater 
opportunities to hone your skills and improve the way you do business. This 
year you’ll find more new products, equipment and information than ever 
before—making this show a must attend event—full of real possibilities to 
help you compete more effectively and grow your business. 

REGISTER NOW:  www.awfsfair.org  |  877.303.0711

INNOVATION 
AND IDEAS 

Find us:

Scan to view event  
details and complete  
seminar information.



By Jennifer Hicks

Cefla North America recently intro-
duced Prima, a reciprocating spray 
system for water-
or solvent-based 

coatings. The system will 
spray up to 1,400 sq. ft. of 
material an hour and han-
dles panels up to 1,300 mm 
wide.

Product manager Dale 
Dozeman says the system 
is ideal for use in small 
to medium-sized custom 
woodworking shops pro-
ducing cabinetry for one 
room per week on average.

“We tried to design an 
entry-level spray machine 
for the smaller shops. The 
whole idea is purely to au-
tomate a spray application. 
It’s as simple as we can 
make it. It’s designed as 
a reciprocating sprayer. It 

has a transport belt that runs through it. You 
run paper on top of it so the clean paper 
rolls up on the exit end and you don’t have 
to worry about cleaning it because the spray 

goes on the paper belt. It simplifies cleanup 
at the end of the day,” says Dozeman.

The machine is easy to set up and includes 
a 6” touch-screen control. The automated part 

detection system instantly 
communicates panel size 
and position, greatly en-
hancing production speed 
and reducing coatings 
waste. A flat conveyor sys-
tem eliminates overspray 
on the underside of panels, 
according to Dozeman.

“It does have sensors on the 
front so that if you’re running 
a narrow part you don’t have 
to spray the whole width of 
the paper transport belt, so 
you get a savings on not los-
ing paint,” he says

The machine sells for 
$115,000. 

Contact :  Cefla North 
America.  Tel :  704-598-
0020.  www.ceflafinishing 
group.com 

Cefla offers entry-level spray machine
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For More Information
Call Us at 800.234.1976

Call Today for Your FREE Demo Video

The new Laguna Tools CNC router has a 
4HP water-cooled variable-speed spindle 
plus helical rack-and-pinion control on X and 
Y axes with ball screw control on Z-axis and 
double precision contoured guide rails on all axes. 

A six-vacuum-zoned table with T-slots on a 
uni-welded base for optimum strength and 
longevity. Powerful Laguna hand-held control 
system. Extremely easy to understand, operate, 
compatible with virtually all cabinet design & carving
software packages for effortless setup and coding. 

THE NEW CNC SMARTSHOP I 

deeo

LAGUNATOOLS.COM

7512

Call Today for Your FREE Demo Viddee

Available with a 48" x 96" or 60" x 120" router table.

By Jennifer Hicks

Makita expanded its lineup of 18-
volt lithium-ion cordless tools 
with the new LXT 5” random 
orbit sander. It is offered in a kit 

version, model LXOB01, and as a stand-alone 
model LXOB01Z.

“With three speed settings, superior ergo-
nomics and up to 40 minutes of run time on 
a single charge, the new LXOB01 delivers 
increased efficiency and mobility to wood-
workers,” says product manager Joe Soto. 

The three speed settings (7,000, 9,500, and 
11,000 OPM) are easily changed with a one-
touch electronic control switch. The large 1/8” 
random orbit action is engineered for efficient 
sanding, fast material removal and a swirl-free 
finish, according to Makita.

A pad brake reduces free spin, while a con-
trol system regulates pad speed at startup. 
The sander, which uses quick-change hook-
and-loop abrasive paper, also offers a dust-
sealed power switch and oversized sealed 
ball-bearing construction for longer life.

Additional features include an ergonomical-

ly-designed body and grip and an overall tool 
weight of just 3.6 lbs. with the battery installed.

Makita reports a 30-minute charge time with 
the supplied rapid charger.

The kit sells for $299 with two 18-volt 

batteries, charger, dust bag and a tool bag. 
The sander can be purchased separately for 
about $115.

Contact: Makita Tools. Tel: 800-462-5482. 
www.makitatools.com  

Makita debuts a cordless random orbit sander

Makita’s new random 
orbit sander is part of 

the company’s
 growing lineup of 

more than 50 
cordless tools.
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By Jennifer Hicks

Rikon released its new 14” band saw, 
model 10-321, featuring an 8” resaw 
capacity and two-speed 1-hp motor.

“This is going to replace our 
10-320, which was our most popular band 
saw 10 years ago. This new model features 
a bigger resaw height, open stand, larger 
table and micro-adjustable guidepost height, 
which the original did not have,” Rikon vice 
president of customer service and technical 

support Rod Burrow says.
“It has all of the benefits and features that 

most of our saws currently have. The 8” cut-
ting capacity is a good compromise because 
it’s bigger than our standard 6” model, but not 
as large as our 13” one either.”

The saw is equipped with a large, 15-3/4” 
x 20-3/8” worktable, providing ample room 
for large workpieces and freehand cutting. It 
has a 13-5/8” throat that will allow the user 
to cut thicker material on a compact saw.

The two blade speeds (1,620 ft. and 2,240 

ft./min.) offer ample power for resawing 
wood and cutting other materials such as 
non-ferrous metal, plastic composite and 
foam materials. The motor operates on 120 
or 220 volts, according to Burrow.

The machine comes standard with a 2-1/2” 
dust port under the table and a 4” dust port in 
the lower wheel compartment. It also features 
upper and lower ball-bearing blade guides, a 
rack-and-pinion guide post, two T-style miter 
slots and cast-aluminum wheels.

The band saw retails for around $600. Op-
tional accessories include a mobility kit, 
model 13-321; a fence, model 13-900; and a 
miter gauge, model 13-912.

Contact: Rikon Power Tools. Tel: 978-528-
5380. www.rikontools.com  

Rikon adds features 
to new band saw

Rikon’s model 10-321 saw with optional mobility kit.

MOLDERS
7  Y E A R  W A R R A N T Y

www.williamsnhussey.com
70 Powers Street • Milford, NH 03055 
Toll Free 800-258-1380
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By Jennifer Hicks

W hether they prefer the soft or 
hard variety, most woodwork-
ers can relate to using one or 
both maple trees for their proj-

ects. Sales of both have been steady during the 
last year, according to suppliers who attribute 
its popularity mainly to its clarity and wide-
spread availability.

“Maple sales have always been good. It’s 
definitely popular as far as cabinetry goes 
with both the hard and the soft. A lot of 
guys will buy the soft because they prefer 
it as a step up to poplar for paint-grade 
projects. Soft maple is also a pretty common 

choice for stained or clear work. Sales have 
been stable in both over the years and it’s 
easy to get. I can just make a phone call and 
place an order anytime.” says Josh Furbish 
of Maine Coast Lumber in York, Maine.

Maple trees grow mainly in the eastern U.S. 
and parts of Canada. Furbish says he’s com-
monly asked the difference between the two 
varieties. The species that are classified as 
soft maple (Acer rebrum) are red maple, silver 
maple and big leaf maple. Hard maple (Acer 
saccharum) is traditionally known as the sugar 
maple and is the denser of the two.

Steve Gebhart, owner of Steve’s Hardwoods, 
a retailer and wholesaler in Bucyrus, Ohio, 
says maple is generally selected by his cus-

tomers who are making cabinets because of its 
light hue. He also sells a lot for cutting boards 
and countertops. 

“Right now, hard maple sales are good. 
Soft maple sales are kind of slow, but it al-
ways comes back around. A couple of years 
ago hard maple was hot, then died off for 
cherry and then everyone wanted soft 
maple. Now hard is back in demand. The 
same thing happened with walnut where I 
couldn’t get rid of it four or five years ago 
and now everybody wants walnut,” says 
Gebhart.  

WOOD MARKETS

Hard maple sales are 
making a comeback

olivermachinery facebook.com/olivermachinery

www.olivermachinery.net | info@olivermachinery.net | 800-559-5065

youtube.com/olivermachinery

A TRADITION OF INNOVATIONTM

Oliver’s 120 year heritage 
of innovative design and 
quality goes into every 

product we sell. 

heavy-duty machinery.

Two-year limited warranty.

Visit Oliver Machinery’s  
NEW customer forum online at  

www.olivermachinery.boards.net

and we listened!

NEW 10" 3-HP Left-Tilt Table Saw with 50" Rip Capacity 
Oliver's new model 4012, 10" cabinet saw was introduced earlier this year. Equipped 
with a 3-HP Leeson triple V-belt drive motor and massive cabinet mounted trunnion. 
Standard features are a quick change device for the guard/riving knife and a 50" 
rip capacity using a well-designed and accurate fence system with side table. Also 
included are a miter gauge, as well as a regular and dado insert. 

You Asked For It!

Comes 
Standard with 

50” Rip and 
side table!

olivermachinery

www.oliverma
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heavy-duty machinery.
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How to avoid those 
ever-lingering VOCs

We’re hearing a lot in our indus-
try lately about volatile organic 
compounds, commonly called 
VOCs. The Environmental Pro-

tection Agency says they “include a variety 
of chemicals, some of which may have short- 
and long-term adverse health effects.” In the 
woodshop, common sources for these poten-
tially dangerous chemicals are paint, lacquer, 
paint stripper, cleaning solvents, sheet goods, 
glues and adhesives. All of these can release 
organic compounds while you are using them 
and, to some degree, when they are made into 
furniture and cabinetry and installed in a cli-
ent’s home or office. That is, the volatility often 
continues past the manufacturing phase in a 

product’s life cycle. That means there’s a poten-
tial danger for both your employees and your 
customers, especially as the government notes 
that concentrations of many VOCs are consis-
tently higher indoors (up to 10 times higher) 
than outdoors. And, of course, that’s where 
most cabinets and furniture are built and used.

It’s a complicated topic. For example, the 
EPA defines a VOC as “any compound of 
carbon, excluding carbon monoxide, carbon 
dioxide, carbonic acid, metallic carbides or 
carbonates, and ammonium carbonate, which 
participates in atmospheric photochemical 
reactions, except those designated by EPA as 
having negligible photochemical reactivity.”

Huh? Speaking as an average woodworker 

(and one without a degree in chemistry), I 
have to admit that their definition went way 
over my head. So let’s take a quick look at the 
problem in layman’s terms.

These are compounds. That is, they all have 
more than one element from the periodic 
table. One of the elements always seems to be 
carbon, hence the “organic” part of the name. 
And volatile just means that these chemicals 
evaporate (enter the shop’s air) at very low 
temperatures. Well, low for chemicals in gen-
eral. Room temperature, if you will. They 
also break down at normal levels of atmo-
spheric pressure, which means they can bleed 
some of their elements into your workshop’s 
breathable air year-round. In fact, the lower 
a compound’s boiling point (the temperature 
at which it turns from a solid or liquid to a 
gas), the higher its volatility or ability to break 
down. The U.S. government talks about VOCs 
in those terms — rating them according to 
their volatility. In Europe, however, the gov-
ernment defines VOCs simply by their boil-
ing point, which is much easier to determine 
and understand. According to the European 
Union, a VOC is essentially “any organic com-
pound having an initial boiling point less than 
or equal to 250 degrees C.” 

However, just to add to our confusion, the 
World Health Organization categorizes indoor 
organic pollutants in amazingly simple terms 
as “very volatile, volatile and semi-volatile.”

THE CUTTING EDGE
with JOHN ENGLISH



Local governments in the U.S. seem to 
have a better handle on the whole concept 
than any of these larger bodies. The Air 
Quality Management District is the air pol-
lution control agency for Orange County 
and the urban portions of Los Angeles, Riv-
erside and San Bernardino counties, which 
the agency itself describes as “the smoggiest 
region of the U.S”. People in those parts of 
Southern California have a special inter-
est in VOCs, because the chemicals are an 
important source of smog. According to 
the district website (www.aqmd.gov), “VOCs, 
or solvents, are one of the key ingredients 
in coatings that contribute to ozone for-
mation. VOCs are emitted from coatings 
from the containers themselves, as the coat-
ing is applied, and as the coating dries on 
the surface. The VOC emissions from the 
coatings can then mix in the air with other 
ground-level pollutants (nitrogen oxide, car-
bon monoxide, sulfur dioxide, hydrocarbons 
…) and the energy from the sun acts upon 
this mixture to form the brown gunk in the 
air known as photochemical smog.”

Ugh! For most woodshops, thankfully, 
the VOCs don’t show up as visible “brown 
gunk” in the shop’s air. But, nonetheless, 
they are present. 

What’s available?
So what’s the best way for a woodshop 

to avoid VOCs in coatings? That’s easy: just 
switch to low- or no-VOC finishes.

While international giants such as Akzo 
Nobel, Henkel, Britain’s ICI Group, PPG and 
BASF are all serious players in this field, 
American companies are also taking this 
issue very seriously. That’s not surprising, 
because the EPA is leaning on states (and 
actually, in some cases, following state ini-
tiatives) in an effort to lower the country’s 
VOC emissions. Nowadays, local VOC regu-
lations have to at least meet a level of strin-
gency the feds call Reasonably Available 
Control Technology (RACT). That’s defined 
as “the lowest level of emissions that can be 
achieved, taking into account technical and 
economic considerations.” In other words, 
lawmakers and finish manufacturers are 
trying to find reasonable common ground 
on this issue that serves the best interests of 
both woodworkers and their customers.

With that in mind, Sherwin-Williams has 
developed a line of product called Sher-
Wood LoVOC Lacquer that’s ideal for high-
volume, high-speed finishing lines and of-
fers a solution that not only satisfies cur-
rent federal hazardous air pollutants (HAPs) 
regulations, but also meets proposed VOC 
limitations. The system is free of lead and 
chromate hazards, too.

DuPont has developed Capstone, which 

has allowed them to formulate both low-
VOC and VOC-free paints and coating ap-
plications. They are also leading the charge 
in cleaners (Final Klean) and automotive fin-
ishes (ChromaSystem), that have low or no 
VOC emissions.

Valspar has developed Zenith Low-VOC 
wiping stain base and its Zenith Waterborne 
pre-catalyzed lacquer is low in VOC, HAPS-
free, contains no formaldehyde or isocya-
nate, and is Greenguard-certified. (Green-
guard is part of Underwriters Laborato-
ries and helps manufacturers create interior 
products and materials that have low chemi-
cal emissions.)

Mohawk’s Waterborne Pre-Catalyzed Lac-
quer is a water reducible, self-crosslinking, 
low-VOC-emitting technology that has good 
color retention and is suitable for cabinet, mill-
work, furniture and other high-traffic interior 
wooden surfaces. Mohawk Finishing Products 
is a division of RPM Wood Finishes Group 
and this lacquer is also Greenguard-certified.

Green Building Supply in Iowa sells 
Safecoat wood stains and sealers that are 
non-toxic and are low- or no-VOC. Some 
are food-grade for toys, countertops, salad 
bowls and kid’s furniture.

Minnesota-based 3M Co. offers a variety 
of low VOC products. For example, any 
woodworker who regularly applies print-
ed patterns to wood is probably familiar 
with its low VOC Super 77 spray adhesive. 
The company has a great online resource 
at http://solutions.3m.com that can help shop 
owners and managers search their vast 
product lines for similar adhesives. 

H.B. Fuller’s waterborne adhesives are an 
extremely versatile and logical choice for 
bonding many types of substrates. Some of 
their advantages include the absence of VOCs, 
and ease of cleanup after application. The 
company develops low-VOC content and 
VOC-free polymers for interior paints as well 
as high performance formaldehyde-free poly-
mers for insulation fiberglass and wood com-
posite applications.

Minwax’s 250 VOC Compliant Wood Finish 
is a penetrating oil-based wood stain, avail-
able in 22 wood tone colors. This stain has 
been matched to the standards of the com-
pany’s traditional Wood Finish line, so there 
are no surprises.

Other leading paint and finish manufactur-
ers such as Rohm and Haas, Behr and Benja-
min Moore offer low- or no-VOC products for 
various woodshop applications. For example, 
Monocoat has been around since 1906 and is 
now a division of Special Hardwood Products. 
The company says that its oil finish (without 
accelerator) contains no VOCs, nor does it con-
tain other harmful chemicals. Its clear-color 

See Cutting Edge, Page 23
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Orange peel is the most universal 
defect in a sprayed finish. It is a 
bumpiness on the surface that re-
sembles the skin of an orange, so 

hence the name.
No matter what brand or quality of spray 

gun you’re using or how well you clean and 
tune the gun or what you’re spraying, you can 
still get orange peel. You want to avoid it if 
possible.

The problem is that there are so many 
causes (and thus so many solutions) that elim-
inating the problem can become very confus-
ing. Here’s one manufacturer’s list of causes:

• Material is too thick
• Failure to deposit a wet coat
• Spray gun is moving too rapidly
• Insufficient air volume or pressure
• Incorrect fluid nozzle or air cap

• Spray gun is being held too far or close from 
surface
• Thinner is too hot (evaporates too fast)
• There’s too much draft
• Temperature is too low or high
• Humidity is too low

That’s a lot of causes. All can be cor-
rect, but there are so many that I’ll bet you 
stopped reading after the first two or three 
and skipped to this paragraph. The trick is to 
compress these causes into just three or four 
so you can keep them in your head. This can 
be done as follows:

• The liquid material is too thick for the 
amount of air
• The gun is being moved too fast over the 
surface or being held too far from it
• The liquid material is drying too fast
• The gun is being held too close to the surface

These four can be reduced to three by elimi-
nating the last one. Holding the gun so close 
that it causes the finish to ripple is so obvi-
ous and rare that you don’t need a separate 
instruction pointing out not to do it. Let’s take 
each of the three remaining causes in turn.

Viscosity and air
The most common cause of orange peel is an 

imbalance between the viscosity of the finish 
and the amount of air atomizing the liquid as it 
exits the gun. The thicker the liquid, the more air 
that is required; the thinner, the less air needed.

So the obvious fix is to increase the air pres-
sure or thin the material.

Increasing air pressure is the most efficient 
way because there’s no solvent waste or loss 
of finish build. Both compressors and turbines 
produce enough air to atomize most finishes 
in normal conditions. But turbines are limited 
on the topside if you need more than the usual 
amount of air.

Compressors are not limited. You can in-
crease the air pressure well beyond that ob-
tained by a turbine. Keep in mind, however, if 
you live in a strictly regulated area, increasing 
the pressure beyond 10 psi at the gun’s air cap 
takes you out of HVLP compliance.

Thinning is often the easier method of re-
ducing orange peel. But the price is reduced 
build, which might cause you to have to apply 
more coats.

There are two additional possible solu-
tions: warm the finish before spraying or use 
a smaller-diameter fluid nozzle and corre-
sponding needle.

Liquids are more viscous in colder tempera-
tures and less viscous in warmer temperatures. 
Keep this in mind because in cold weather, 
your finish will likely be thicker in the morning 
unless you keep the thermostat up all night.
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There are a number of methods of warming a finish. These include 
putting the container of finish in a larger container of hot water or 
using a bucket warmer or even an electric blanket — if you’re careful 
— wrapped around the container of finish. You can even use an oven 
or microwave if the amount of finish is small.

Smaller diameter needle/nozzle sets spray less fluid material, so 
less air is required to achieve good atomization. But there are two 
problems. These sets are usually fairly expensive and might not even 
be available for your spray gun and, more importantly, they will 
cause your spray pattern to be narrowed and slow your production.

Speed and distance
The second most common cause of orange peel is moving the gun too 

fast over the surface or holding it too far from the surface. The result is 
that you don’t fully wet the surface so the finish can’t level out.

There is no prop-
er speed or dis-
tance because there 
are too many vari-
ables. For example, 
how fast the finish 
dries, what volume 
of finish is exiting 
the spray gun and 
whether the pattern 
is narrow or wide.

The goal is  to 
spray a wet-enough 
coat so the finish 
flows out and levels 
well, but not so wet 
that it puddles or 
sags. The only way 
you can know the 
correct speed and 
distance is to watch what is happening in a reflected light.

Doing this is more difficult when spraying vertical and complex 
surfaces. It’s harder to hold the gun at a set distance from the surface 
than when spraying a flat horizontal panel. So you tend to get areas of 
orange peel everywhere you pull your hand back a little.

It’s also harder to arrange enough lighting. But working with re-
flected lights is probably the single most important rule in finishing, 
whether spraying or brushing, and it is rarely mentioned.

To get the best results, arrange your position and the lighting so you 
can see how the finish is behaving at all times. Notice in the accompa-
nying picture how much more visible the very bad orange peel is in the 
light reflection.

Drying rate
A finish needs time to level before it begins setting up. If the balance 

between the temperature and the evaporation rate of the solvent (or 
solvents) isn’t right, there might not be enough time for leveling. You 
will need to either lower the temperature in the spray area or add a 
slower evaporating solvent.

Lowering the temperature, usually with air conditioning, can be 
quite expensive because the cooler air is being exhausted so fast. Thin-
ning with a slower solvent, or retarder, is usually the better way. But 
this, of course, could cause you to have to apply more coats.

One step past orange peel caused by the finish drying too fast is “dry 
spray” (also sometimes referred to incorrectly as “overspray,” which is 
the spray that misses the object). Dry spray has a sandy texture.

The fix for dry spray is to thin the finish with retarder or hold the gun 
closer to the work.  P

H
O

TO
: 

B
O

B
 F

LE
X

N
E

R

If You Know Our Name 
You Know Our Number

1 800-SCHMIDT

Tooling and 
Accessories 
Since 1926
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Moulders
Shapers
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Charles G. G. Schmidt & Co., Inc.
301 West Grand Ave
Montvale, NJ 07645
Fax 201 391-3565

www.cggschmidt.com

See all of Tools and pick up a copy of our 
catalog at AWFS Booth 7391 July 24-27

For Surfacing, Grooving, Routing 
Tenoning and Pro ling

For a complete List of our Tooling, Accesories 
and Machinery ask for our New Catalog
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You are probably familiar with the 
saying, “Jack of all trades, master of 
none.” This refers to someone who 
is adequate at performing many 

tasks, but not an expert in anything. There’s 
nothing wrong with being that way, but it 
does limit how far you can go in a specialized 
profession.

Most of you reading this column are cus-
tom woodworkers of some kind. That means 
you’re involved in a very specific industry. 
But woodworking in itself is still very general-
ized. Being a woodworker 300, or even 100, 
years ago meant something very different than 
what it does today. Back then, the world was 
predominantly rural and small communities 
could not sustain a specialist. Much like hav-
ing ‘ole Doc Shoemocker, the country doctor 
delivering a baby, setting the broken leg and 
diagnosing Betsy The Milk Cow’s lack of pro-
duction, woodworkers and carpenters could 

easily be lumped together into one profession. 
But our world today is much different. Ever 
since the Industrial Revolution, people have 
been gravitating toward the city. And because 
the population continues to grow, there will 
be much more competition with which to con-
tend. These facts force us to specialize. If we 
don’t, we’ll be relegated to doing low-paid 
handyman work.

Modern society has been operating under 
these specialist-type principles for quite a 
number of years. A single journey into the 
medical field to get a symptom diagnosed can 
easily demonstrate how many specialists there 
are out there. Rarely do you visit one doctor 
for all your medical needs. There are special-
ists for each part and function of the body — 
and for good reason. It’s because there is just 
too much complexity and knowledge to ac-
quire to be able to figure out everything about 
everything. When you concentrate on your 

area of expertise instead of attempting to do 
everything, you simplify your business plan. 
Don’t try to reinvent the Jack-of-all-trades 
wheel. It’s impossible to gain all the needed 
knowledge and tooling to perform every task.

Let’s take a look at how we can better run 
our business, along with being a benefit to our 
colleagues in this related field.

Drop the act
One of the first things in simplifying your 

business model is dropping the act. You know 
how difficult it is to base a story on a lie. It 
never takes one lie to complete an objective, it 
always takes several. Being an overly prideful 
craftsman puts you in the same boat of spin-
ning lies for self gain. The prima donna thinks 
he’s creating an image that profits him, but in 
reality it is limiting his full potential.

On a recent job, I met a fellow craftsman 
who was a specialist in a niche field. Although 
our talents overlapped, he made it clear that 
his abilities and area of expertise were of 
more value than mine. As he continued to 
talk about himself and answer my pointed 
questions, it became clear that he was digging 
a deep hole of arrogance that prevented any 
trust from being established. Propping up the 
act of being the man really didn’t benefit my 
colleague at all. I wouldn’t feel comfortable 
subcontracting to him or recommending him 
to others. The focus on himself rather than the 
product even became evident to the unhappy 
client, who later asked me to spend several 
hours fixing and cleaning up the so-called ex-
pert’s work.

Specialize
Enough cannot be said about the importance 

of specialization. There’s nothing wrong with 
doing many different things as long as that 
is your specialty. But if you’re trying to do 
everything just because you see it as potential 
income, you’ll struggle to be profitable.

Specializing or having a niche isn’t just a 
buzzword to sound knowledgeable; it really 
works. Consider the medical field example we 
talked about above. Doctors understand the 
importance of specializing because it allows 
them to concentrate on what they do best. It’s 
not that fields of study don’t overlap; you’ve 
just got to know how far over the dividing line 
you cross. Going too far into another field can 
bog you down. Not because you’re unable to 
do the work, but rather unable to do the work 
efficiently.

Suppose you are a wood turner. It’s the one 
thing you want to do. You’re good at it, you’re 
fast and you have found a niche that allows 
you to sell your product. Let’s say you come 
across a job opportunity for an intriguing and 
potentially profitable custom stair system. It in-
cludes turned balusters and newel posts, treads 

PRO SHOP
with DAVID GETTS

Keep it simple and check 
your ego at the door

CMA puts new website 
online

The Cabinet Makers Association has com-
pleted a two-year redesign of its website, 
featuring separate portals for homeowners 
and contractors, shop owners, suppliers, 
and students and educators.

“When we began this process, we knew 
the way people use the web had dramatical-
ly changed from the time we launched our 
old site,” Dave Grulke, CMA’s executive di-
rector, said in a release. “Therefore, our ef-
forts were focused to design and implement 
not only a brand new look, but to integrate 
functions and features our members wanted 
with an eye to the future for needs, expec-
tations and desires of other constituents 
we serve in our part of the woodworking 
industry.”

Features of the new site (www.cabinet 
makers.org) also include:

• A new and upgraded “Shop Finder” 
search page
• Industry news and CMA member press 
releases
• A job board and classifieds page
• Member forum
• Online educational opportunities

Kaeser’s new blog debuts
Kaeser Compressors has started a new 

blog, “Kaeser Talks Shop,” featuring tech-
nical articles on various compressed air 
topics.

Several blog entries have already been 
posted on a wide range of topics, including 
piping, adaptive control in blower instal-
lations, compressed air audits, and energy 
savings tips for compressed air systems, ac-
cording to the company.

To follow the blog, visit www.kaesertalks
shop.com.
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and risers, and railing with drop easing and 
volute turnouts. The first question to ask is will 
you take on the entire project? You might feel 
comfortable doing the straight-line millwork of 
the custom treads and risers. And the molding 
work required for the railing is a doable propo-
sition, but you’re admittedly slow at it. The 
turning is where you’re proficient.

To remain profitable, the rule of thumb is 
to stick to your niche. But that does not mean 
turning away work that you’re not good at, it 
just means managing the work between your-
self and other shops. Hence, the importance of 
networking and referrals.

Network and referrals
The egotistical friend I referred to earlier 

was sadly too shortsighted when he was 
boasting about himself. Had he made a bet-
ter impression, I could have referred work 
his way for projects I get involved with that 
require his level of expertise. Don’t under-
estimate the power of first impressions. If 
you successfully drop the act of how impor-
tant you are and accept the fact that your 
colleagues in this shared profession are your 
partners, you’ll learn a key ingredient in be-
coming more profitable.

My own business has gone through a pro-
gression of hiring specialists through the 
years. As I’ve learned how they help me 
in my business, I no longer see them as the 
competition, but rather as partners in prof-
it. But you must use common sense when 
referring. Not everyone in the industry is 
going to play nice. I’ve referred work to col-
leagues who, in turn, tried to take other re-
lated work away from me, even when I was 
already contracted with the client. Colleague 

referrals are built on trust, just like client re-
ferrals. Good networking is reciprocated. In 
other words, the work flows back and forth 
between the two companies.

Establishing a good business model often 
takes years of honing. Most entrepreneurs 
write their first business plan with an ideal-
istic view of how their business is going to 
operate. But real business plans are developed 
through a period of years after the dust settles 
and the company figures out what they’re 
good at and what is profitable. Keeping it 
simple cannot be overstated.

Take an honest look at your business model 
and determine where you are profitable. This 
is where you should focus. To get an accurate 
assessment of your business, you might need 
to bring in an outside party with an objec-
tive viewpoint. When you’re emotionally in-
volved, it’s too easy to fall into the same ideal-
istic trap of your first ideas. This is very com-
mon and happens all the time in the business 
world. Even Ben Cohen and Jerry Greenfield 
of Ben & Jerry’s Ice Cream came to a point 
where they had to step down as the leaders of 
their company and hire an outsider to manage 
the company as CEO.

Objective viewpoints make logical decisions 
based on facts. Subjective viewpoints (devel-
oped by the owner of the company) are too 
often based on emotion. Facts generate profits, 
emotions don’t. So drop the act, specialize and 
network more than you already do and help 
build a more profitable and long-lasting 
woodworking industry.  

David Getts is a certified kitchen designer and 
owner of David Getts Designer Builder Inc. in 
Seattle.

oil is a pigment-free, natural finish that adds 
a slight amber tone to wood. It’s expensive 
in small quantities (about $116 a liter, which 
delivers roughly 500 sq. ft. of coverage on 
hardwoods, less with color added), but when 
it comes to VOCs, it’s safe.

Wax, oil and water-based
It’s no surprise that the hardwood-floor-

ing sector has played an important role in 
developing low- and zero-VOC finishes for 
the woodworking industry. One noted leader 
in this area is Stang-Lund, which produces 
its own brand of hard wax oil finish, which 
it say is an all natural, non-pollutant, non-
toxic, no-VOC product with no biocides or 
preservatives and it’s also free of lead and 
benzene. The company’s hard wax oil finish 
is produced from natural materials such as 
vegetable oil and natural waxes made from 

purified renewable natural raw resources. The 
idea is that the oil penetrates the wood, while 
the wax stays on the surface. That wax and oil 
combination seems to be one key to the new 
generation of low- or no-VOC finishes.

Many water-based products, including 
latex finishes, are offered as low-VOC com-
pounds and, in most cases, these have less 
than 250 grams per liter of volatile organic 
compounds. Similar oil-based products range 
up to 380 g/L. Products that the EPA consid-
ers as no-VOC are rated at less than 5 g/L, 
but those measurements are made by the 
manufacturer before pigment or any other 
additives are included and these can bump 
the VOC content a little.

Bottom line: Ask your current finish sup-
plier what they offer in terms of no- or low-
VOC finishes and, as soon as you switch, let 
your customers know that you have their 
best interests, and your employees’ best in-
terests, at heart.  

CUTTING EDGE from Page 19

Order online at 

www.shapertooling.com

Or Call 800-228-8151

and receive free shipping on orders over $50000
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Sacrifice some efficiency by voluntarily abandoning valuable space 
to build good corner cabinets

WWW.WOODSHOPNEWS.COM    MAY 2013

By John English

I
nside corners are the bane of kitchen de-
signers everywhere. What’s the best way 
to handle this awkward zone? Should one 
always try to use every cubic inch of avail-
able space? Or is there an easier solution?

I built a kitchen this spring for a new apartment 
in an old commercial building and it needed to fit 
in an area that was created by combining a closet 
with a small, unused former bathroom. The client 
wanted painted pine cabinets and, as the customer 
is always right, that’s what we did. She also made 
it very clear that she absolutely abhorred Lazy 
Susans. Being in her 50s, she was no longer inter-
ested in getting down on her knees to see what 
was on the bottom shelf.

The solution she arrived at was, for me, a little 
painful. It left a lot of dead space on either side and 
behind the base cabinet and, while building it, I was 
having some serious doubts. But once installed, I saw 
immediately that she was right. The countertop (gran-

ite tile with ceramic bullnose and backsplash) cuts 
into the room a little more than I’m used to, but 

the net result is a very usable, standard-depth 
cabinet with an opening that’s more than 

20” wide. It has a custom toe-kick to ac-
commodate the appliances on either 

side: the ends are mitered. And 

above, the countertop’s inside corner is a perfect spot 
for an appliance garage or, in this case, a microwave.

The biggest problem I had with this design was 
not working out the geometry, but getting my head 
around the fact that we were voluntarily abandon-
ing valuable space. The whole idea behind custom 
kitchens is that they are efficient. Did we sacrifice that 
sacrosanct efficiency for mere ergonomics here? Did 
we break the rules just because it would be easier for 
my client to see inside?

You bet we did.

Don’t fear the
DEAD ZONE
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The solution
This was — wait for it — thinking outside the 

box. And it took somebody outside the trade to 
go there. She didn’t want a Lazy Susan, which 
actually wastes a lot of space anyway because 
it’s a circle inside a square and the corners are 
forfeited. She didn’t want a trapezoid with a 
narrow front and a wide back, because it’s dif-
ficult to reach into those distant corners. She 
didn’t want an L-shaped front with a hinged 
door, because the door gets in the way and the 
opening is just too small. One after another, she 
gave me sound reasons not to use each of the 
standard solutions.

She also gave me a couple of problems to solve. 
First off, this cabinet would not butt 

against the wall, but it still needed to be 
placed so that it fit perfectly against its 
neighbors (in this case a dishwasher and 
stove). Next, as it didn’t occupy much space, 
how would it support the countertop, which 
in this case needed to be quite rigid because 
it was going to be tiled?

The easiest way to deal with placement is to 
set all of the other cabinets and appliances first 
and then just measure and build. As this is 
not very practical on most jobs, I did the next 
best thing. I mitered the front corners of the 

box and gave each of them a 3” return, so their 
neighbors would have something traditional 
to butt up against. Continuing that 3” line all 
the way to the wall (on paper) made it quite 
easy to create a layout. And by only going 3”, 
I didn’t compromise my client’s wishes by cre-
ating hard-to-reach corners inside the cabinet.

If the neighbors are both base cabinets, 
the 3” mitered corner allows one to screw it 
to their face frames or carcass. If, as in this 

continued on next page

Save hundreds of dollars on custom shutters by building them 

yourself! The new Rockler Shutter Jig and online Design Wizard make 

it super easy! Plug in your window dimensions and get a custom plan 

with bill of materials.

Get started today at Rockler.com/shutters.

Custom shutters made easy!

 For a store near you or free catalog visit  Rockler.com  1-877-ROCKLER

Materials code: 514

Hafelë’s Magic Corner II.

The KitchenMate
blind-corner
cabinet organizer.



WWW.WOODSHOPNEWS.COM    MAY 201326

case, the neighbors are appliances, then a lit-
tle carpentry is called for. I simply mitered 
the ends of a couple of 2x4s and screwed 
them to the cabinet from the inside, flush 
with the top. Then I secured them to 2x4s 
screwed to the wall, which also solved my 
other problem. Those wall cleats perfect-
ly support the plywood under the cement 
board that carries the granite tile.

Other options
If you don’t like the idea of giving up those 

three triangles of empty space that a square 
cabinet in an inside corner creates, there are 
lots of other choices available. I spoke with 
Jessi Connolly, the e-commerce manager at 
Kitchensource.com in Stratford, Conn., who rec-
ommended the following solutions.

Omega National makes a KitchenMate 
blind-corner cabinet organizer (model NA-
P0650MNL1) that comes with a reversible 

piano hinge. That means it works in left- or 
right-hand applications. The hardware is 
heavy duty and the slides are premounted, 
making installation a whole lot easier. There 
are two shelf rollout kits included and the cad-
dies have a 15-mm prefinished maple storage 
bin designed for bulk storage. This organizer 
is designed for 15” or larger openings and it’s 
small enough to ship via UPS or FedEx. Retail 
is about $320.

Hafële’s Magic Corner II (model HA-
548.10.240) comes in left or right configura-
tions. Designed for use with hinged doors 
(although it attaches to the cabinet and not 
the doors), it requires a minimum opening of 
494 mm (19-1/2”) and additional clearance for 
the door hinge. The front baskets swivel out of 
the way and, at the same time, the back bas-
kets move into the cabinet opening. The back 
baskets also slide forward individually, which 
provides full access to everything that used 
to be stored way back in the corner. Hafële’s 
Soft and Silent feature slows the action just 

DEAD ZONE from previous page

The Half-Moon Pivot and Slide (left) and Optimizer from Rev-A-Shelf.

Knape & Voight’s corner cabinet solution.
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before final closure, creating auto-
matic and silent closing. The bas-
kets shown in the photo are sold 
separately, as are other shelf and 
basket options. The Magic Corner 
II runs about $744 to $781 retail, 
depending on options.

Rev-A-Shelf has an interest-
ing take on the Lazy Susan. Its 
Half-Moon Pivot and Slide (model 
RAS-4WLS882-38-570) is made of 
maple and can be adapted to left 
or right corners. The same unit 
can be used in a full-height cab-
inet or one with a drawer and, 
because the pivot is offset to one 
side of the moon-shaped shelves (as opposed 
to being centered on a traditional half-round 
shelf), it reaches out farther into the room. 
That saves backs and bending, which is the 
biggest complaint about standard Lazy Su-
sans. It retails for about $300.

Rev-A-Shelf also makes a blind-corner cabi-
net organizer called the Optimizer (model 
RAS-5PSP-15-CR) that has two large and two 
small baskets, all of which are vertically ad-
justable. The unit is easy to assemble and it at-
taches to the cabinet floor. It has full extension 
ball-bearing slides and what’s really nice here 
is that the second unit fully clears the cabinet, 
making for great access. Retail is in the region 
of $350.

Knape & Vogt offers a very sturdy and 
innovative slideout (model KV-BBCS-L-15-
FN) that has frosted nickel baskets with Bal-
tic birch bottoms that keep pots and pans or 
whatever you need securely in place. A quick 
initial pull on the handle lets the unit glide 
out of the cabinet on quiet, ball-bearing slides. 
One more pull exposes the entire unit. When 
you’re done, simply slide the corner unit back 
into its hiding place. Like the Rev-A-Shelf 
Optimizer, the second unit here also clears the 
cabinet. Retail is about $730.

If none of the above solutions quite hit the 
spot, there is always the corner drawer. Based 
on an original concept that was designed for 
Blum, it is now offered in three configurations 
by Max Hunter’s Western Dovetail (www.
drawer.com). The first dovetailed corner draw-
er was developed to launch Blum’s Space Cor-
ner concept in 2005. Since then, Western Dove-
tail has been leading the industry with angled 
dovetails, curved front drawers and just about 
anything their customers can dream up. It 
now stocks standard corner drawer boxes for 
immediate shipment (supply your own slides 
and fronts), all of which have dovetailed cor-
ners. The Blum drawer is compartmentalized, 
a second-generation version called the Chev-
ron has no interior dividers and now they 
offer wide-angle corner drawers and even 
boxes where one side is a different dimen-
sion than the other. That means that one wall 

of cabinets might have, say, 12” of space left 
when it comes to the corner, while the other 
has maybe 15”, and you can still order a stack 
of drawers to fit.

Corner drawers leave a little void on either 
side of the drawer, much as my own custom 
cabinet does, and it takes a little willpower 
to allow that to happen. Of course, one could 
change the shapes of the adjacent cabinets, 
making them wider at the backs than the 
fronts, but now you’re building three custom 
boxes instead of one. If budget isn’t an obsta-
cle, then maybe that’s the way to go.

There is one nice thing about inside corners. 
Even though the base cabinets are a pain, the 
wall cabinets are easy to manage, because 
their shallow 12” depth doesn’t create any 
hard-to-reach corners.   

Western Dovetail’s corner drawer (above) and 
Blum’s version.

1800BunkBed is a nationally
recognized woodworking business
with a 19-year proven track record.
It offers a turnkey woodwoorking
business, geared toward one-to
four-man shops.By using existing
equipment and know-how, shop
owners are able to create a reliable
cash flow and eliminate slow times.
What started as a small backyard

operation is now the nation’s fastest
growing woodworking business and
the country's largest producer of
custom bunk beds and loft beds.
Joining 1800BunkBed is quite

affordable. Pricing is minimal and
determined by population (currently
averaging just $285 per/month per
territory) and a 1-time setup fee of
only $95.

Bunk Bed Company
Creates Cash Flow

for Small Shops

An A+ member of the Better Business Bureau
and the U.S. Chamber of Commerce.

Visit www.1800bunkbed.com/wn
for more information.
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•  2 OVERSEAS QUALITY CONTROL OFFICES STAFFED WITH QUALIFIED GRIZZLY ENGINEERS
•  HUGE PARTS FACILITY WITH OVER 1 MILLION PARTS IN STOCK AT ALL TIMES
•  24 HOUR ORDERING BY PHONE OR ONLINE   •  MOST ORDERS SHIP THE SAME DAY  
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BEAUTIFUL WHITE COLOR!
•   Motor: 2 HP, 110V/220V, single-phase
•   Precision-ground cast iron table with
 wings measures: 27" x 40"
• Arbor: 5⁄8"  
• Arbor speed: 3850 RPM
• Capacity: 31⁄8" @ 90º, 23⁄16" @ 45º
• Rip capacity: 30" R, 12" L
• Quick change riving knife
• Cast iron trunnions
• Approx. shipping weight: 404 lbs.

• Motor: 2 HP, 110V/220V, single-phase, TEFC
• Precision-ground cast iron table size: 17" sq.
• Table tilt: 45º R, 10º L
• Cutting capacity/throat: 161⁄4"
• Max. cutting height: 121⁄8"
• Blade size: 1311⁄2" L (1⁄8"–1" W)
• Blade speeds: 1700 & 3500 FPM
• Quick release blade tension lever
• Approx. shipping weight: 342 lbs.
BEAUTIFUL WHITE COLOR!

INCLUDES DELUXE EXTRUDED ALUMINUM FENCE, 
MITER GAUGE & 1⁄2" BLADE

MADE IN TAIWAN 

G0513 HEAVY-DUTY 17" BANDSAW 

$89500  SALE  
$87500

G0513P  ONLY  
$89500

$99$99
shipping

lower 48 states

$99$99
shipping

lower 48 states

ALSO AVAILABLE IN GRIZZLY GREEN

10" HYBRID TABLE SAW 
with Riving Knife

INCLUDES BOTH REGULAR & 
DADO BLADE INSERTS

G0715P
  

ONLY  
$79500

10" LEFT-TILTING CONTRACTOR-
STYLE TABLE SAW with Riving Knife

10" LEFT-TILTING TABLE SAWS
with Riving Knife & Cast Iron Router Table

• Motor: 3 HP, 220V, single-phase
• Precision-ground cast iron table
• Table size with extension: 27" x 743⁄4"
• Arbor: 5⁄8"  • Arbor speed: 4300 RPM
• Max. depth of cut: 31⁄8" @ 90º, 23⁄16" @ 45º
• Max. rip capacity: 50" • Max. dado width: 13⁄16"
• Approx. shipping weight: 572 lbs.

10" CABINET TABLE SAW
with Riving Knife & Extension Rails

17" HEAVY-DUTY BANDSAWS

• Motor: 11⁄2 HP, 110V/220V, single-phase
• Precision-ground cast iron table with wings
• Table size: 251⁄4" x 40" • Arbor: 5⁄8"
• Arbor speed: 4000 RPM
• Capacity: 

31⁄8" @ 90°, 
21⁄4" @ 45°

• Rip capacity: 
 30" R, 12" L 
• Approx. shipping

weight: 221 lbs.

MADE IN TAIWAN 

MADE IN ISO 9001 FACTORY!

G0732  $79500  SALE  $69500

• Motor: 3 HP or 5 HP, 240V, single-phase
• Precision-ground cast iron table

size with wings: 27" x 48"
• Arbor: 5⁄8"
• Cutting capacity: 255⁄8" R, 8" L
• Max. depth of 

cut: 3" @ 90º, 
21⁄8" @ 45º

• Approx. shipping 
weight: 546 lbs.

$99$99
shipping

lower 48 states

MADE IN TAIWAN 

FREE 10" 
CARBIDE-TIPPED 

BLADE G1023RLW 3 HP   
ONLY $135000

G1023RLWX 5 HP

ONLY $139500

FREE 10" 
CARBIDE-TIPPED 

BLADE
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3 HP LEESON® 
MOTOR!

G0691 
$142500   SALE $137500

• Motor: 11⁄2 HP, 110V/220V,
single-phase, TEFC, 1725 RPM

• Amps: 15/7.5
• Precision-ground cast iron table 

size: 201⁄2" x 14" x 11⁄2"
• Floor to table height: 44"
• Table tilt: 15° L, 45° R
• Cutting capacity/throat: 131⁄2"
• Max. cutting height: 6"
• Blade size: 921⁄2"–931⁄2" L (1⁄8"–3⁄4" W)
• Approx. shipping weight: 262 lbs.

14" EXTREME SERIES BANDSAW

MADE IN TAIWAN 

MADE IN ISO 9001 FACTORY!

$99$99
shipping

lower 48 states

$150$150
shipping

lower 48 states

$150$150
shipping

lower 48 states

G0555X $82500  SALE $79500

ULTIMATE 14" BANDSAW

$79$79
shipping

lower 48 states

$99$99
shipping

lower 48 states G0555P $52500 SALE $49500

19" EXTREME SERIES BANDSAWS
• Motor: 3 HP, 220V, 
 single-phase, TEFC
• Precision-ground cast 
 iron table size: 263⁄4" x 19"
• Table tilt: 45º R, 5º L
• Cutting capacity/throat: 181⁄4"
• Max. cutting height: 12"

DELUXE RE-SAW FENCE 
INCLUDED

• Blade size: 143" L (1⁄8"–11⁄4" W)
• Blade speeds:  1700 & 3500 FPM
• Approx. shipping weight:

460 lbs.

MADE IN TAIWAN 

(G0514X ONLY)

G0514X  
$149500 ONLY $139500

ALSO AVAILABLE G0514XF W/ FOOT BRAKE 

ONLY $139500

• Motor: 1 HP, 110V/220V, 
single-phase, TEFC 

• Precision-ground cast 
 iron table size: 14" sq.
• Table tilt: 45º R, 15º L
• Cutting capacity/throat: 131⁄2"
• Max. cutting height: 6"
• Blade size: 921⁄2"–931⁄2" L 

(1⁄8"–3⁄4" W)
• Blade speeds: 

1500 & 3200 FPM
• Approx. shipping 
 weight: 196 lbs.

MADE IN TAIWAN 



764 PAGES OF HIGH
QUALITY TOOLS AND

MACHINERY AT 
INCREDIBLE PRICESPLEASE GO TO GRIZZLY.COM® TO SEE ALL SALE PRICES

OVER 15,000 PRODUCTS ONLINE!

FOLLOW US ON:

Starts April 1st - Ends September 21st 

FREE CATALOG

• Motor: 5 HP, 220V, single-phase
• Jointer table size: 14" x 591⁄2"
• Cutterhead dia.: 31⁄8"
• Cutterhead speed: 5034 RPM
• Max. jointer depth of cut: 1⁄8"
• Max. width of cut: 12"
• Planer feed rate: 22 FPM
• Max. planer depth of cut: 1⁄8"
• Max. planer cutting height: 8"
• Planer table size: 121⁄4" x 231⁄8"
• Approx. shipping weight: 734 lbs.

12" JOINTER/PLANER
COMBINATION MACHINES

CARBIDE INSERT SPIRAL 
CUTTERHEAD!

               
    

   
  

  
 W

OOD MAGAZINE

               
    

   
  

  
 W

OOD MAGAZINE

A P P R O V E DA P P R O V E D

MADE IN TAIWAN 

NEW 
END-MOUNTED 

FENCE

ALSO AVAILABLE IN GRIZZLY GREEN

G0633 JOINTER/PLANER  ONLY $199500

G0634Z SPIRAL CUTTERHEAD MODEL  ONLY $259500

G0634XP  ONLY  
$229500

• Motor: 11⁄ 2 HP, 110V/220V, single-phase, TEFC, 3450 RPM
• Air suction capacity: 775 CFM
• Static pressure at rated CFM: 1.08"
• Intake port: 6" with included 

5" optional port
• Impeller: 131⁄2"
• Height: 651⁄2"
• Built-in remote 

control switch
• Approx. shipping 

weight: 210 lbs.

CYCLONE DUST COLLECTOR

PLEATED FILTER IS 
PROTECTED BY A 

STEEL CAGE

ONLY 
651⁄2" 
TALL!

FULLY MOBILE 
WITH BUILT-IN 

CASTERS

$79$79
shipping

lower 48 statesG0703P ONLY 
$79500

BEAUTIFUL 
WHITE COLOR!

MADE IN TAIWAN 

• Motor: 3 HP, 220V, single-phase, TEFC
• Precision-ground cast iron table size: 9" x 721⁄2"
• Max. depth of cut: 1⁄8"
• Max. rabbeting depth: 1⁄2"
• Cutterhead dia.: 3"
• Cutterhead 

speed: 4800 
RPM

• Cuts per minute: 
 20,000 (G0656P), 21,400 

(G0656PX
• Approx. shipping weight: 

500 lbs.

8" JOINTERS

CHOOSE EITHER 4 HSS KNIVES OR 
SPIRAL CUTTERHEAD MODEL BUILT-IN 

MOBILE BASE

FREE 
SAFETY 
PUSH 

BLOCKS

$150$150
shipping

lower 48 states

4 KNIFE CUTTERHEAD 

G0656P  ONLY      
$82500

SPIRAL CUTTERHEAD 

G0656PX  ONLY 
$122500

• Motor: 3 HP, 220V, single-phase, TEFC
• Precision ground cast iron table size: 13" x 60"
• Fence: 53⁄8" x 311⁄4"
• Cutterhead dia.: 33⁄4"
• Cutterhead speed: 4950 RPM
• Bevel jointing: 45º, 90º, 135º
• Max. depth 
 of cut: 1⁄8"
• Approx. shipping 

weight: 832 lbs.

PARALLELOGRAM TABLE 
ADJUSTMENT

12" X 60" SHORT BED JOINTER 
with Spiral Cutterhead

FREE 
SAFETY 
PUSH 

BLOCKS

MADE IN 

ISO 9001 

FACTORY!

G0706  ONLY 
$249500

$179$179
shipping

lower 48 states

15" PLANERS

CHOOSE EITHER 3 KNIFE 
OR SPIRAL CUTTERHEAD 

MODEL

BUILT-IN 
MOBILE BASE

• Motor: 3 HP, 220V, single-phase
• Precision-ground cast iron table size: 

15" x 20"
• Min. stock thickness: 3⁄16"
• Min. stock length: 8"
• Max. cutting depth: 1⁄8"
• Feed rate: 16 & 30 FPM
• Cutterhead speed: 

4800 RPM
• Approx. shipping 
 weight: 660 lbs.

$150$150
shipping

lower 48 states

G0453P 
$109500 SALE $105000
 WITH SPIRAL CUTTERHEAD 

G0453PX  ONLY  $169500

18" OPEN END DRUM SANDER
• Sanding motor: 11⁄2 HP, 110V,
 single-phase, 15A
• Drum surface speed: 
 4000 FPM
• Conveyor feed rate:
 Variable, 2–12 FPM
• Max. stock dimensions:
 36" W x 41⁄2" H
• Min. board length: 6"
• Min. board thickness: 1⁄8"
• Sanding drum size: 4"
• 21⁄2" dust collection port
• Overall size: 

35" W x 50" H x 24" D
• Approx. shipping 
 weight: 328 lbs.

$99$99
shipping

lower 48 statesG0458  $89500 SALE 
$85000

• Motor: 11⁄2 HP, 220V, single-phase, 1720 RPM
• Cast iron sanding disc size: 15"
• Cast iron table 
 size: 12" x 20" 
• Table tilt: +15º to –45º
• Floor to table height: 37"
• Dust port: 21⁄2"
• Approx. shipping 
 weight: 232 lbs.

15" DISC SANDER with Stand

FEATURES BUILT-IN MOTOR 
BRAKE & STORAGE CABINET 

WITH SHELF

MADE IN TAIWAN 
$79$79

shipping
lower 48 states

$79$79
shipping

lower 48 statesG0719 $87500 ONLY 
$82500

INCLUDES 
MITER GAUGE

$150$150
shipping

lower 48 states

G0562ZP 

$67500 SALE $62500

• Motor: 3 HP, 240V, single-phase, 12A
• Blower/impeller: 123⁄4" balanced cast aluminum
• Airflow capacity: 2320 CFM
• Max. static pressure: 16.9"
• Sound rating: 87dB
• 7" inlet has removable “Y” 
 fitting with three 4" inlets
• Canister filter size (dia. x 
 depth): 195⁄8" x 235⁄8" (2)
• Bag capacity: 11.4 cubic feet
• Overall dimensions: 
 577⁄8" long x 32" wide x 71" high
• Approx. shipping weight: 232 lbs.
• CSA certified

3 HP DUST COLLECTOR

®
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Owner of: Manhattan Cabinetry

Location: Long Island City, N.Y.

Shop size: 42,000 sq. ft.

Employees: 40

About: High-end residential 
cabinet shop with a primary market in 
Manhattan.

Quotable: “My advice to other cabi-
netmakers is to pay attention to keep-
ing good employees. This business is 
not a McDonald’s. It’s not like you can 
bring in new people and train them. It 
takes forever to train them. Every time 
somebody leaves — and believe me 
hundreds of people have come and 
gone here — it takes money to train 
them according to your standards. 
They’re unique.”
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S ince it was established in 1976, New 
York’s Manhattan Cabinetry has been 
designing and producing custom 
furniture and cabinetry for high-end 

clients, primarily in the borough that shares 
the company name. It’s a big operation, with 
about 40 employees, and was even bigger 
in the past when 70 workers were needed to 

meet the demands of a flourishing economy.
The economy hasn’t been so great lately, but 

owner Michael Koullias has never been one to 

B Y  J E N N I F E R  H I C K S

Manhattan Cabinetry has a   good perspective on just how much 
the woodworking business has changed in the last 37  years

continued on next page

THE  B IG  APP LE
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back away from a challenge. He’ll go the dis-
tance until he decides to downsize, retire or sell.

“I like success,” says Koullias. “I thrive on suc-
cess. To me, money is not something I will wor-
ship. It’s a measure of my success. I’m hoping 
for that and I’m driving for that because maybe I 
will get there. I don’t want to go under. I will be 
happy to get out by selling. That’s an honorable 
exit. But I will not let it go under.”

Delivery guy to owner
Koullias grew up in Greece where he started 

working various jobs as a handyman at the age 
of 8. He then worked with his father, a profes-
sional fisherman and diver, for the next 12 years. 
He served in the Merchant Marine and headed 
to the U.S. in 1973, settling in New York.

In 1974, he landed a job as a deliveryman for 
a cabinet shop in Manhattan. There, he wit-
nessed ways things could be done differently 
and seized the opportunity. Two years later, 
he hired a cabinetmaker and a salesperson 
and opened a shop at 84th Street and First Av-
enue in Manhattan.

“When I worked for the other cabinet shop 
and saw the mistakes they were making as 
deliverymen, I always thought I could do better 
than that, and I did. I learned from their mis-
takes. After I opened my first shop, my leftover 
money was $500. It was very scary. I didn’t 
know how I made it, but I did,” says Koullias.

MANHATTAN from previous page

Manhattan Cabinetry focuses almost solely on the residential market.
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Entirely self-taught at woodworking, Koul-
lias built anything he could for his first clients 
and hired additional help when needed. He 
became adept at navigating through the city 
to make deliveries in a timely fashion. He 
also opened three showrooms. The volume 
of work increased quickly and a much bigger 
shop was needed, which is how Manhattan 
Cabinetry ended up in Queens.

The growth finally stopped — with a bit of a 
thud — about five years ago.

“Business was great from ’86 to 2008,” says 
Koullias. “On and off we did well, but the big 
disaster was 2008 until now. The economy took 
a nosedive. I have seen many recessions over 
the years. All recessions were short, about six 
months at a time. Right now we’re talking about 
five years and it’s still very bad. I had to lay off 
30 employees since then and not only that, if we 
go back 10 years, I had 20 to 30 competitors or 
more and now I can count them on one hand.”

Clients and products
Manhattan Cabinetry focuses almost solely 

on the residential market. The customer base 
is concentrated in Manhattan, particularly in 
the affluent areas of Park and Fifth avenues.

“My clients used to be from Long Island, 
Connecticut and New Jersey. People were 
spread out more when the economy went the 
other way. Now Manhattan is our primary 
service area. We do mainly residential, except 
for a few commercial desks for lawyers’ and 

doctors’ offices,” says Koullias.
Work offered includes any type of casework, 

cabinetry and stand-alone furniture pieces for 
the home, except for millwork and chairs. Pro-
spective clients can see it all at a 3,000-sq.-ft. 
showroom on East 59th Street in the heart of 
the city’s design district.

“We do kitchens, but there are so many 
ready-made ones that I don’t care for them. 
But I don’t refuse them either,” says Koullias. 
“I prefer the living room. There is plenty of 
ready-made stuff out there, but no custom fur-
niture for the living room. Murphy beds have 

also become our specialty, since they are pop-
ular in the city with the smaller living spaces.”

With the big city showroom and high-end 
clientele, it was surprising to learn that most 
jobs are brokered directly with the homeown-
er. Koullias says only about 1 percent are ar-
ranged through a designer or architect. And, if 
it’s not broke, don’t fix it.

“People know us in the city,” Koullias 
explains. “We’ve been told this many times 
when we get together with clients. We’ve 
been in business for 37 years concentrating 

continued on next page

Koullias prefers the living 
room over the kitchen.
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in Manhattan. We used to spend a lot on 
advertising; about half a million per year. 
That’s now down to $500 a year.”

Style preferences have changed dramatically 
through the years. Koullias remembers the 
demand for unfinished furniture in the late 
1960s through the 1970s. In the 1980s, it had to 
have rounded corners covered with Formica 

or a matte gloss finish. A traditional took over 
in the 1990s, while a contemporary European 
style has reigned since 2005.

The shop works mostly with hardwood ve-
neers over a plywood substrate. The most 

MANHATTAN from previous page

Murphy beds have become a shop specialty.
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CUSTOM
PROFILE KNIVES
For Shapers and Moulders 

Fast Quotes / Delivery 
Competitive Pricing 

Corrugated Back • Lock-edge
Jet/Powermatic • Woodmaster

Williams & Hussey

We will make an
EXACT MATCH

to your wood samples,
CAD or Faxed Drawings

Stock & Custom Moulder & Shaper Heads
Moulder Knife Steel 

Freeborn Tool Shaper Cutters In Stock
35% Off In-Stock Cutters

ORDER ONLINE NOW

CTSAW.COM
Router Bits • Solid Carbide Router Bits

Saw Blades • Collets & Toolholders • Shaper Cutters
Boring & Driling Bits • Planer & Jointer Knives • Profile Knives

800-404-1220
140 Avon St., Stratford, CT 06615

Fax: (203) 378-7346 • EMail: info@ctsaw.com

This US700 air fi ltering machine, hanging from 
the ceiling in shops up to 800 sq ft, will make your 
shop air 70% to 90% cleaner, signifi cantly reduc-
ing the amount of dust that settles on surfaces and 
in your lungs. Larger machines available. www.
usbodyproducts.com, 800-280-4546
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popular species include mahogany, cherry, 
English sycamore and maple. Clients tend to 
prefer light and medium colors and more nat-
ural finishes. Stains coated with varnish and 
polyurethane account for about 80 percent of 
the finishes, while paint rates second, usually 
with a high-gloss texture. 

The daily grind
The shop features an in-house design depart-

ment and foreman-led crews of cabinetmakers. 
Employees are offered the chance to participate 
in a health plan and can earn two to four weeks 
of vacation time. Many have worked here for 
decades and a few from beginning.

Koullias is concerned about health care re-
form, particularly the part that requires em-
ployers to provide insurance if they have 50 
or more employees. The ups and downs of the 
economy are nothing compared to the chal-
lenges of dealing with employees. 

“Because this work is very customized, there’s 
no production line, every one of them becomes 
indispensable. So the minute he knows that, I 
don’t know who is boss,” says Koullias.

The well-equipped shop includes two Mar-
tin table saws, six Delta Unisaws, a Power-
matic table saw, Stabil veneer press, Paoloni 
DR 415 planer, Butfering Classic belt sander, 
Invicta TI-14 shaper, Makita chop saws, and a 
Holz-Her edgebander.

Koullias says he’s not interested in purchas-
ing more machinery at this time, but he does 

want to continue growing his clientele. That 
might mean a bigger advertising budget or 
something more drastic.

“I don’t know exactly what I want to do yet,” 
he says. “I’m 65 years old. I might sell and down-
size or sell and retire. It’s not worth it anymore 
here being in business by just breaking even. We 
used to make very good money and we don’t 

anymore. I hope to maintain what I have. I have 
stayed in business since the recession, but the 
money I have brought in over the past five years 
is not supporting the business.”  

Contact: Manhattan Cabinetry, 9-03 44th Road, 
Long Island City, NY 11101. Tel: 718-937-4780. 
www.manhattancabinetry.com

“WIDE-BELT SANDER FOR LIGHT DIMENSIONING & FINISHING”
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Call Timesavers Direct at 877-278-5853 or visit Speedsander.com

37” &
 43”

Widths

Designed & Built 
by Timesavers

Quick & Easy 
OperationPortable
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hen it comes to design, manufacturing and shop-man-
agement software, particularly CNC-related programs, 
speed and simplicity are what woodworkers need to 
boost their businesses. Likewise, manufacturers inter-
viewed by Woodshop News said streamlining the pro-

duction process continues to be their chief goal behind the devel-
opment of their latest offerings. The end result, though certainly 
debatable, is that computers are contributing to much of the work 
on products that are labeled as custom.

Take, for instance, the latest Commander 
package from KCD Software. Product de-
veloper John Murphy says the program, 
updated in December 2012, sends cabi-
net or closet designs directly to the CNC 
machine with the press of a button. The 
key lies in the program’s “built-in” intel-
ligence feature. 

“It actually knows what a cabinet or 
closet is. It understands its construction,” 
says Murphy. “With a drawer unit, for 
example, it would understand how to 
build the drawers, how to locate all the 
holes to mount hardware in all the sides 
of the boxes, move the holes that would 
hold the drawer tracks into the cabinet 
that the CNC would drill.”

Delcam’s Mary Shaw discussed some 
of the highlights in the company’s latest 
ArtCam packages released in Decem-
ber, which include ArtCam Express, 
Artcam Insignia, and ArtCam Pro. 

“We added a number of enhance-
ments to the full range of products 
that have to do with the availability 
of machining in 64-bit, which makes 
calculations much faster. With all of 
the enhancements of different Win-
dows platforms, we’ve enhanced our 
software products so users can get 
the maximum benefit of hardware 

technology, so you’re gaining extra speeds using the 64 application. We 
also have it in the 32-bit format as well,” says Shaw. 

ArtCam Express is an entry-level product geared for shops that are 
new to CNC machining. ArtCam Insignia is used more often in mid-sized 
production facilities because it has many nesting application features. Art-
Cam Pro is considered the high-end package for custom 
woodworkers with large production 
requirements. 

IMAGE
  is everything

The latest in CNC 

software is 

allowing woodshops 

to see the endless 

possibilities in 

wood product 

development

By Jennifer Hicks
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“One thing that’s really trendy right now 
is adding textures to any of the projects 
you’re making and we have really neat fea-
tures that enable you to do that, like adding 
feathers or fur to make it look more realis-
tic. A lot of people want to add a different 
complex motif and weave within the cabi-
nets to make them customized, so we’ve 
added 3-D modeling to the latest Insignia 
package,” says Shaw.

Paul Losavio, of Planit Solutions, dis-
cussed the efficiency benefits of the com-
pany’s latest Screen-to-Machine solution, the S2M Center. Previ-
ously only available to Cabinet Vision and Cabnetware users, 
the CAM software is now offered as a stand-alone solution for 
any CAD user who needs to get individual or batches of DXF 
drawings from the computer to the CNC. Users can go from DXF 
import to machine ready G-Code sent to an unlimited number 
of NC/CNC machinery in five quick mouse clicks. This allows 
users to dramatically reduce material usage and labor costs by 
streamlining their manufacturing processes.

“The S2M Center brings a new level of automation to the 
woodworking industry, providing a single-source solution for 
processing all parts. Now any CAD user can experience true 
screen-to-machine functionality, greatly reducing programming 
time and the opportunities for errors by streamlining the process 
of sending designs straight to computer controlled machinery, as 
opposed to using separate software applications for each type of 
machine,” Losavio says.

Microvellum Software’s Clay Swayze discussed 
the company’s customizable system that can generate 
quotes, cut lists, production reports, optimized patterns 
and machine specific G-code for virtually any CNC ma-
chine. He emphasizes that the advantages to using one 
software system for designs, estimates, engineering and 
manufacturing are enormous.

“Residential cabinet manufacturers can produce photo-
realistic presentation renderings for their clients and 
generate accurate reports for projects. Time-saving tools 
such as automated 2-D drawings and 5-D drawing allow 

continued on next page

Demonstrations 
available on 
request,  
Call today!

Offers -

Call 800-533-8016
www.satausa.com

The Dan-Am Company 

(sole importer of Sata 

Spray Equipment) is 

pleased to announce 

a dedicated technical 

team to support the 

wood finishing market. 

Sata provides superior 

atomization of coatings 

whether it is by Air-

Assited Airless, HVLP or 

RP applications.

Dan-Am Co.®  

Exclusive independent 
distributors of SATA 

products in the US and 
Puerto Rico

SATA Spray Guns
For the finest application

A complete product line of   Top Quality
   Finishing 
   Equipment

SATA Spray Gy GGunnss

Glazing Gun
Dekor 20 BRPS

Mi

Pumps and TanksPuPumps andndndnnnnn TaTaTaTaanksnkssnksnkssnksnksk

1.800.203.1686  •  StatesInd.com  •  Eugene, OR

ggobuild something exciting.

That’s what our hobbyists, craftsmen and 

woodworkers do best. When you fabricate 

from our own branded ApplePly, America’s 

favorite plywood, you’ll be using designer-

grade panels found in the finest cabinetry 

and case goods. Just think of our wood as 

plywood for your art.

Buy direct online. Visit BuyApplePly.com
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you to work seamlessly with architects and deliver detailed drawings for 
your assemblers and installers,” says Swayze.

“Commercial shops can engineer complex and unique reception coun-
ters, storage systems, and intelligent cabinetry. The system is designed to 
minimize duplicate processes, so once the products are drawn, you can 
produce high-quality and detailed plan and elevation views for clients 
and architects and everything else needed for manufacturing.”

In regard to business management, Thomas Spillane of Computer 
Associates discussed the new Ponderosa Sales Portal, a complete 

B2B e-commerce solution that en-
ables millwork distributors to in-
crease sales, improve customer ser-
vice, reduce errors and better man-
age transactions with customers. 
The sales portal includes a suite of 
integrated Web-based self-service 
tools that let customers interact on-
line with your business 24/7. Cus-
tomers can build and view their 
own unique millwork products, re-
quest product quotations, submit 
sales orders and view account in-
formation. 

Additionally, the Ponderosa prod-
uct configurator (ProCon) simplifies 
production ordering and reduces er-
rors for interior and exterior wood, 

steel and composite doors, window units, stair systems, trim packag-
es and other shop units. Users choose their desired options, each with 
rules or constraints to ensure that the options are compatible and can 
be properly ordered.

“For example, if someone is interested in a custom entry-door sys-
tem, they view, select and price the specific door slab type, sidelights, 
exterior trim and other options to fit their project, without having to 
wait for the customer service department to open. Once the order has 
been submitted, the dealer can confirm specs and pricing with the cus-
tomer, commit inventory, schedule assembly time and track associated 
labor,” says Spillane.

38

SOFTWARE from previous page

continued on Page 45
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SPECIAL MARKETING SECTION PORTABILITY AND WORKING THE JOB SITE for 2013 

www.fastcap.com .........................................44
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Every now and then somebody revolu-
tionizes the way that we work. In Wall-
ingford, Connecticut, that would be Brian 
Way. He has taken a panel truck and con-
verted it into a portable workshop. Yup, 
that’s been done before - but not like this! 
Brian has come up with hundreds of inno-
vative ways to set up and store tools and 
supplies in the spirit of “lean”, using state-
of-the-art products like Kaizen Foam to 
customize every drawer and nook in the 
truck. He believes in efficiency and even 
has a Festool dust collection system built 
into the truck.

Speaking of Festool, their new TS 55 
REQ Plunge Cut Saw is so efficient that it’s 
capable of replacing a table saw, miter saw 
and panel saw on the job site. Compact 
and exquisitely engineered, it has snazzy 
new features like micro-depth control and 
a riving knife.

And speaking of saws, the ultimate up-
date for a miter saw just has to be Saw-
Gear, a stop system that makes measur-
ing obsolete. Just dial in the dimension 
you need and the stop slides to that 
precise position. It’s fast, accurate, and 
totally portable.

As is the unbelievably quiet JC10 air 
compressor from Rolair. This oil-less, 
two-cylinder, 1HP unit is so quiet that a 
finish carpenter can run it on a job while 
the homeowners enjoy a peaceful lunch 
in the next room. Now, that’s working the 
job site!

PORTABILITY
and working the job site



WWW.WOODSHOPNEWS.COM  MAY 2013   40

PORTABILITY AND WORKING THE JOB SITE for 2013 SPECIAL MARKETING SECTION

Sheet Goods

Break down heavy sheets of 
material quickly and safely.

Precise Angles

Make compound cuts in any 
width material, quickly and 
without complex calculations.

Countertops

Material-specifi c blades deliver 
superior cuts, and produce less 
wasted material.

Jointing

Straight-line rough lumber in 
mere seconds.

Crosscuts

Alone or paired with the MFT/3 
table, crosscuts are safe, precise 
and splinter-free.

Flooring

Perfect for crosscuts in fl ooring 
or for making precision cutouts 
for inlays.

Door Trimming

Trim doors faster, with incredible 
precision and zero splintering.

Insets

Make cutouts in doors or 
panels with incredible ease and 
precision.

Bevels & Miters

Effortlessly cut crisp, air-tight 
angles with extended bevel 
range.

Unmistakably the best 
saw you’ll ever own. 

Tools for the toughest demands

Festool TS Plunge Cut Saws, paired with the FS Guide Rail system, offer the versatility and 
capability to achieve incredible results in your most challenging applications. Many professionals 
have already discovered how they can replace the functionality of a table saw, miter saw, or panel 
saw with our tracksaw system. Discover for yourself a method of work that words simply cannot 
describe. Visit tracksaw.com to discover a method of cutting that words simply can’t describe.
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The World’s Most Advanced 
Track Saw

How do you haul a table saw, miter saw and 
panel saw to the jobsite? A better question is: 
why would you? The new TS 55 REQ Plunge 
Cut Saw from Festool offers all the advantages 
of these tools in a compact, durable, exquisitely 
engineered piece of equipment. With its micro-
adjustable depth controls and a flat housing for 
flush-cutting against walls or adjacent surfaces, 
the TS 55 REQ is the world’s most advanced 
track saw.

What’s a track saw? Festool has developed 
a high-quality plunge cut saw and guide rail 
system that generates precision cuts anywhere 
on a panel quickly and safely—cuts that should 
never be attempted or can be made with a tra-
ditional circular saw. The pivoting action and 
minimal blade exposure are ideal for starting 
a cut in the middle of a panel. The design of 
the TS allows the blade to pivot into the ma-
terial smoothly and accurately. The TS can be 
used for many common tasks such as ripping 
sheet goods, creating straight edges on rough 
stock, jointing boards, cutting to scribe lines 
on doors and cabinets, cross-cutting, and cre-
ating openings in panels, sections of flooring, 
and cabinets. It’s a remodeler’s or carpenter’s 
dream—all those solutions in one small, su-
perbly designed package.

Complementing the TS is the FS Guide Rail 
System, which offers laser- straight, splinter-
free cuts in seconds. Simply lay the Guide Rail 
between two points, and you have your cut 
line. It really is as simple as that.

Over the years, Festool’s tracksaw designs 
have changed the way woodworkers work, 
and the latest updates truly establish the TS as 
the best saw of its kind on the market today. 
The new TS adds an easy-to-read, dual-depth 
scale with large, visible scale depth indicators 

for making cuts either on or off the guide rail.
(A self-adhering Imperial scale is included). 
One of the most revolutionary changes is the 
addition of micro-adjustable depth control 
to the TS 55 REQ. An integrated micro-adjust 
knob lets a woodworker dial up very precise 
depth adjustment, so you cut only what’s in-
tended. That means no more guessing about 
substrates or laminations. With a new inte-
gral splinterguard with flush-mount design, 
achieving splinter-free cuts is easier than ever.

Ever tried to flush-cut with a traditional 

circular saw? The Festool TS 55 REQ has a 
flat housing designed especially for this task. 
Offset to 12mm (1/2”) it allows you to make 
straight cuts that are perfectly parallel to any 
edge. And a redesigned riving knife emerges 
before the saw blade for easier positioning in 
existing cuts lines. That means you can pick 

up where you left off, every time, right on 
the money.

The new TS also offers a greater bevel range. 
A simple detent-override function lets the 
operator extend angle cuts from -1° to +47°, 
with positive stops at 0° and 45°. That means 

an installer can compensate for minor miter 
problems on the job, achieving better glue lines 
and bonding.

The new saw also delivers upgraded dust 
control. An improved dust channel and sight 
window boosts the efficiency of the extraction 
system, so you can work right in the customer’s 
space with less cleanup.

If you’re dragging around a jobsite table saw, 
or trying to lug heavy sheets of plywood to a 
stationary saw back in the workshop, you’re 
making cuts the hard way. Beyond the frustra-
tion, you’re also wasting a lot of time on site 
and in the shop. Time is money, and the con-
struction trades are a lot leaner and more com-
petitive than they were before the recession. 
Our new marketplace demands that we work 
intelligently and efficiently. Bring the tool to 
the work, rather than the work to the tool. Im-
merse yourself in Festool’s legendary engineer-
ing. Your only regret will be that you didn’t get 
a TS 55 REQ sooner.

Festool
Phone: 888.337.8600

E-mail: tracksaw.com/tracksaw/contact

Web: http://www.tracksaw.com

“Festools’ original 
track saw changed the 
way that woodworkers 
work. The new version 

is changing the way 
they think.”

”

“
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TigerStop LLC
Phone: 360.254.0661

E-mail: info@tigerstop.com

Web: www.sawgear.com

This Stop Let’s You Go Faster
Congratulations – you survived the Great 

Recession! According to the Census Bureau, 
housing starts in February were an impressive 
618,000, and it looks like the industry is really 
starting to kick into gear. We’re going to be 
busy, and that means you’ll need to be able to 
move quickly. Have you ever lost a bid because 
you couldn’t wrap up the current job in time 
to start the next one? SawGear™ is the game-
changer. Real automation has come to the job-
site in a rugged and affordable package, turn-
ing your novice carpenter into a pro and your 
pros into rock stars.

SawGear is a portable automatic length mea-

suring system for your miter saw. Just 
dial in the dimension you need and the 
stop slides to that precise position. It’s 
fast, accurate, and incredibly simple. It 
eliminates tape measure fumbling and 
repetitive measuring. Over the course of a stan-
dard framing or trim job it will save man-days, 
not just man-hours. That helps your bottom 
line and your schedule, and keeps you compet-
itive in this new and challenging market.

SawGear is portable, rugged, accurate and 
easy to both set up and use - it delivers results 
to 1/128”. Being such a durable and rigid sys-
tem, you can slam your material against the 

stop while maintaining your straight or mi-
tered cuts with precision.

SawGear has taken portability to the next 
level; not only is the system extremely easy 
to move between jobsites, the new Saw-
Gear Tables are a superb alternative to hefty 
benches and sawhorses. These optional table 
systems collapse with a unique hinge sys-
tem, and attach to virtually any brand of 
miter saw.

SawGear even comes with Crown + Miter-
Pro™, a built-in program that takes the guess-
work out of cutting crown molding. Enter the 
lengths and angles of the room where you need 
to hang crown, and watch SawGear do the 
math! It will tell you exactly what angle to se-
lect, and then position the stop for a perfect cut 
every time. SawGear can even store cut-lists, 
accept decimal and fraction input, and under-
stand English or Metric measuring units.

Feel the need for speed? SawGear has 
you covered!

Over the course of a standard 

framing or trim job, SawGear 

will save man-days, 

not just man-hours.

”

“
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An Unbelievably Quiet, 
Portable Compressor

If the engineers at Rolair speak while their 
newest compressor is running, something very 
strange happens. You can actually hear them.

According to Dr. Gregg Vanderheiden of the 
Trace R&D Center at the University of Wiscon-
sin in Madison, the approximate sound pres-
sure level of normal conversation is around 60 
dB (decibels). That also happens to be the test-
ed rating for the amazingly quiet model #JC10 
compressor from Rolair. Delivering 2.35 CFM 
@ 90 psi, this oil-less, two-cylinder unit is so 
quiet that a finish carpenter can run it on a job 
while the homeowners enjoy a peaceful lunch 
in the next room.

Not only is it unbelievably quiet, it’s also 
powerful. With a 2.5 gallon tank, this 1HP rig 
is small enough for one worker to carry around 
the jobsite. When it comes to portability, com-
pressors just don’t get much better than this. 
The JC10 is very lightweight (just 39 lbs), and 
it’s compact, too (only 17” x 16” x 15”). That 
makes it an ideal tool for trim carpenters and 
cabinet installers. It only draws 8 Amps, which 
means it won’t trip sensitive ground fault cir-
cuit interrupters (GFCIs) in your customers’ 
kitchens and baths.  

The top bar of the JC10’s protective cage dou-
bles as a handle that balances the weight of the 
unit, which helps make it easier to carry. Rub-
ber feet also reduce vibrations, and that helps 
keep it quiet.

From a woodworker’s point of view, this 
isn’t your first choice for running a framing 

nail-gun. It’ll handle occasional use, but it’s not 
going to keep up on all-day jobs. It will, how-
ever, support finish nailers and brad guns with 
ease, so it’s an excellent choice for cabinet and 
furniture-building applications.

Street price on the JC10 is about $225. Also in 
the family is a 1.5HP model (FC1250LS3), which 
runs at 73 dB. That’s about as loud as traffic on 
a 25 MPH street. To watch a review of the JC10,  
 use the QR code or digital play button above. 

FROM THE JOBSITE TO THE WORKSHOP,  
YOU CAN COUNT ON ROLAIR TO DELIVER.

If you depend on air power, you need a compressor that will 
deliver every single day — no excuses. That includes holidays. 
That includes every minute of every shift. As a third-generation 
manufacturer known for craftsmanship, Rolair Compressors will 
quickly become one of the most valued assets in your shop.  

Rolair. Delivering the goods since 1959.

ROLAIR.COM | HUSTISFORD, WISCONSIN

ROLAIR Systems
Phone: 920.349.3281

E-mail: sales@rolair.com

Web: www.rolair.com

Video: www.youtube.com/TheRealROLAIR

scan to see video
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Lean Machine
When it comes to jobsite portability, noth-

ing comes close to Brian Way’s work truck. A 
true American innovator, 
Way has incorporated 
hundreds of space- and 
time-saving “lean” ideas 
into his mobile master-
piece. From an inventive 
security system to a bril-
liantly simple custom 
stairs, the B.P. Way Mill-
work & Installations ve-
hicle is nothing less than state-of-the-art. Way 
has installed compressed air fittings inside and 

outside the truck, and he brings 5000 watts of 
portable power to every jobsite. His toolbox 

drawers are all lined 
with Kaizen Foam™, a 
product that peels away 
in layers making it very 
easy to create perfect 
pockets for each tool. 
Thin aluminum tracks 
throughout are designed 
to accept clips on his 
drills and other portable 

tools, making them easy to store and to grab.
“Our shop, showroom and office are located 

in Wallingford, Connecticut,” Way says. “We 
only have 4000 square feet, so it’s important to 
set up for proper workflow, to op       timize the 
volume of work we produce.”

That efficient philosophy is nowhere more 
apparent than in his truck, where sliding rails 
can stretch out six feet beyond the back door 
to support long work. A large pullout plat-
form below one workbench locks onto a small 
bench-top drill press to expand its potential, 
and a row of ProCarpenter™ tape measures 
(the ones that come with a built-in pencil 
sharpener, erasable notepad and other innova-
tive features) are lined up above the worktable 
with speed clips, instantly available. The truck 
even has a built-in coffeemaker, microwave 
and television!

Way designed a simple system to secure a 
mobile workbench so it doesn’t roll around 
when the truck takes a corner, and all the draw-
ers in that unit are lined with foam pockets, too. 
That not only makes for efficient storage, but it 
also lets Way know when a tool hasn’t been re-
placed. The portable bench even has power on 
board for charging drill batteries on-site.

To watch a video about Brian Way’s remark-
able work truck, visit the link below.

FastCap®
Phone: 888.443.3748

E-mail: info@fastcap.com

Web: http://www.fastcap.com



All Master Software North America offers a host of CNC ma-
chining software in its CabMaster suite. CabMaster Machine is the 
most advanced of the products. It allows users to generate layered 
DXF and a list file to import any nesting and tool-path engine that 
accepts them. CabMaster Free Form offers a new way of designing 
cabinets and components from scratch, automatically adding the 
machining operations after the cabinet is specified and added to the 
overall design.

CNC Software offers a selection of Mastercam CNC programming 
products, including Router, Plus, Pro and Multiaxis versions that help 
woodworkers make the most of their machines. Mastercam Router is the 
standard product, an associative CAD/CAM program specifically de-
signed for routers that includes the full Mastercam CAD engine plus 2-D 
feature-based machining on solids, advanced part and tool-path nesting, 
block drill and aggregate head support, and support for raster-based files.

SA International’s new EnRoute 5 program, introduced at IWF 2012, 
provides intuitive creative tools and accurate tool-pathing for carving 
and engraving needs. Among the major features is a fully-equipped 
interface containing enhanced nesting options.  

Cabinet Pro offers the Cabinet Pro CNC edition designed to produce 
G-Code directly from a cut list and panel-optimized parts so that a CAD 
software package is not necessary.   

SOFTWARE from Page 38

Source list
• All Master Software North America. Tel: 410-753-2214. www.amsna.net 

• Cabinet Pro. Tel: 541-664-2808. www.cabinetpro.com

• CNC Software Inc. Tel: 800-228-2877 www .mastercam.com

• Computer Associates. Tel: 800-422-4782. www.caisoft.com

• Delcam. Tel: 877-335-2261. www.delcam.com

• KCD Software. Tel: 508-760-1140. www.kcdsoftware.com

• Microvellum. Tel: 800-204-0913. www.microvellum.com

• Planit Solutions. Tel: 800-280-6932. www.planit.com

• SA International. Tel: 800-229-9066. www.saintl.biz

More software providers can be found in the Woodshop News Re-
source Guide at www.woodshopnews.com.

The Ponderosa 
Sales Portal.
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By Jennifer Hicks

An exhibition from the New Hamp-
shire Furniture Masters Associa-
tion is taking a fresh look at the 
chair. “Just Chairs: A Survey of 

Side Chairs,” features more than 20 chairs 
created by current and former members and 
invited guests. It will be on display through 
June 11 at the Furniture Masters’ Gallery in 
Concord, N.H.

The chair, a commonplace object that can 
be found in some form or fashion in virtually 
every American home, can take many differ-
ent forms, each a reflection of the vision of the 
individual designer or maker, association and 
gallery director Ted Blachly says.

“The chair is obviously not a new type of 
furniture. It probably came into being when 
an unknown cave person decided to dove-
tail a stick onto a rock to make a backrest. 
“Yet a chair is one of the more challenging 
pieces of furniture that a maker can build. 
The knowing craftsman understands the 
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N.H. gallery take a new look at chairs
New Hampshire Furniture Masters Association will feature the work of current and former members through June 11
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stresses that will be imposed upon it during 
its life and strives to address these structural 
concerns in an elegant way." 

"Just Chairs" includes work by Blachly and 
members Jon Brooks, Garrett Hack, Howard 
Hatch, David Leach, Tom McLaughlin, Terry 

Moore, Jere Osgood and Thorn Walsh, as well 
as former members Brian Braskie and Lenore 
Howe (two of the group's founders), Omar 
Clairmont, John McAlevey and Jon Siegel. 
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:g The "Just Chairs" exhibit includes work by David 

::; Masury (above), Jere Osgood (right) and Tom 
� McLaughlin (facing page). 

Plus Save $100 when you 

purchase any S-series 

Tempest� cyclone! 

Use Code �AN20 
Call 1-800-377-7297 to redeem 
Offer expires 811113. Offer not valid 
online. Prices subject to change 
without notice. 

Also included are works by David Friedline, 
David Masury, Tim Rousseau, Walker Weed 
and Brian Weir, as well as historical examples 
by George Nakashima, Duncan Phyfe and 
Hans Wegner. 

Call for entries 
The Center for Furniture Craftsmanship in 

Rockport, Maine, is seeking entries for the 
fourth juried Maine Wood biennial. The exhi­
bition is scheduled for Jan. 24 to April 2, 2014, 
at the school's Messler Gallery. 

It's open only to Maine woodworkers and 
entrants are encouraged to submit original 
pieces that were made in state during the last 
five years, exhibit excellence in craftsmanship 
and design and have wood as their primary 
material. The entry deadline is Aug. 31. 

Contacts 
Center for Furniture Craftsmanship, 25 Mill 

St., Rockport, ME 04856. Tel: 207-594-5611, 
www.woodschool.org 

New Hampshire Furniture Masters Associa­
tion, P.O. Box 5733, Manchester, NH 03108. 
Tel: 603-898-0242. wwwfurnituremasters.org l!i!J 

Nanofiber eats the 
competition's dust! 

(FREE with any Tempest Cyclone!) 

The best value in dust collection is now the cleanest. 
Our Tempest Cyclone Dust Collectors now include Nanofiber filters as a FREE 
upgrade (a $54 value). Industry leading, Merv 15 rated Nanofiber filters combined 
with our cyclonic separation process captures 99.98% of wood chips and dust 
particles to below 1/2 micron. You achieve near surgical quality air and cleaner 
tools, while practically eliminating dust clean up forever! In addition, Tempest 
Cyclones never clog, require almost no maintenance and come with a 5 year 
warranty. 

.2.5 HP -1450CFM - $1095 
·3.5 HP -1700CFM - $1295 
·5.0 HP -1800CFM - $1495 

Ask about our solutions for smaller 

shops starting at ONLY $295. 

·2.0 HP - Portable 1 025CFM - $995 

SAVE on any system you buy! PSI offers a variety of discounts and offers on dust 
collectors too numerous to list here. We're your complete resource for everything 
you need to get the job done right! To get the best deal on the system sized 
perfectly for your shop and number of tools, call Bill at (215) 676-7606 x16. 

Penn state Industries 
Top Quality, Great Prices and Expert Advice! 

'-800-377-7297· www.pennstateind.com 
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• 3D Renderings
• Cutlists
• Bidding
• Panel Optimization

• Direct CNC code
• Inventory Control
• CSV Export/Import
• Grain Matching

www.cabinetpro.com
541-664-2808

FREE 
POSTPROCESSOR

HERKULES EQUIPMENT has introduced a new 
paint gun washer called the FastTrack that speeds 

up the paint-gun cleaning process anywhere in the shop, 
according to the company. It is designed to work with 
Herkules Sparkle Clean Blast aerosol can cleaner to re-
move waterborne and solvent paints. The Blast can is 
fastened, upside down, to the top of the FastTrack. The 
cleaning process begins when the FastTrack’s nozzle is 
pushed up with the paint gun. The Blast’s cleaner is then 
released down into the gun’s paint channel with just the 
right amount of pressure to clean the inside of the gun. 
The outside tip of the gun is easily cleaned with the at-
tached brush. For information, call 800-444-4351 or visit 
www.herkules.us.

ROCKLER WOODWORKING AND 
HARDWARE has introduced the Trim 

Router Circle Cutting Jig, a device that inter-
faces with trim routers for precise circle rout-
ing applications. The jig allows an infinitely 
adjustable range of 6” to 36” circle cutting di-
ameters and is compact enough to fit in most 
tool boxes. It’s predrilled to fit many popular 
router models. The jig, model 48871, retails for 
$36.99. For information, call 877-762-5537 or 
visit www.rockler.com.

Mail: PO Box 2407 • Hickory, NC 28603
Ship: 406 9th Street SE • Hickory, NC 28602

Toll Free (800) 762-9899
Toll Free Fax (800) 762-6845

Web Site: www.hickorysawandtool.com
Email: hst01@hickorysawandtool.com

Stile and Rail
Cutter Sets

or steel alloy inserts. Has a 

machined seats. All inserts 

and hardwood, compound 

These inserts will also 

heads are made to accept 
varying shapes of inserts.

Call Tammy or Mike for all 
your tooling needs.

or steel alloy inserts. Has a 

machined seats. All inserts 

and hardwood, compound 

These inserts will also 

heads are made to accept 
varying shapes of inserts.

Call Tammy or Mike for all 
your tooling needs.

24-hour turnaround is available
Call (800) 762-9899(800) 762-9899(800) 762-9899

Cutter Sets

llllll

Mention this ad 
for a discount. 



TS 55 REQ

SYS-ROLL

 SYS-TOOLBOX

SYS-CART

WWW.BEAVERTOOLS.COMOMM Free T-Shirt or Hat 
with any Tool Purchase!Call us at 1-800-365-6677

NEW
FESTOOL

PRODUCTS 

KEYSTONE WOOD SPECIALTIES has introduced a prototype door 
program. By ordering up to two sample doors at discounted proto-

type prices, cabinetmakers can provide customers with a hands-on look at 
door styles and finishes. Lead times range from two to six days. Options 
span most Keystone doors and finishes including stains, solids, glazes and 
more. Some restrictions apply. For information, call 800-233-0289 or visit 
http://keystonewood.com.

BOSCH POWER TOOLS has intro-
duced a half-sheet orbital sander, 

model OS50VC, featuring vibration con-
trol, the Sheetloc Supreme paper clamping 
system and 3.4-amp power rating, accord-
ing to the company. The clamping sys-
tem automatically tensions sanding paper 
as it is being clamped to ensure that it is 
held taut for each use. The sander comes 
with a backing pad that conforms to differ-
ent contours, but it can also be used with 
stick-on paper. It also has variable speed 
control, a removable auxiliary handle and 
dust-collection features. The sander retails 
for about $379. For information, call 877-
267-2499 or visit www.boschtools.com.
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highest
standards
Perfection is goal
of Doyle Design
in Philadelphia

Small shop
sanding solutions

A primer on
dyes & pigments

12 tips for a
reduced tax bill

NEW TOOLS
• Rockler dust extractor
• Excalibur 48" slider
• Dust Router
• Oneida 5-hp collector

®

With a REDESIGNED format to
ENHANCE your reading experience, 

now is a better time than ever to be reading

GENERAL TOOLS & INSTRUMENTS offers the new EZ Pro Crown King 
jig for cutting crown molding. Out of the box, it enables the production of 

interior and exterior corner joints with the three most common crown molding 
spring angles, according to the company. The Crown King comprises two pieces: 
the jig itself and a versatile insert/adapter. Without the insert, the jig is positioned 
for cutting 45-degree spring angle moldings. With the insert, it is quickly recon-
figured to accommodate 38- or 52-degree spring angles. For information, call 212-
431-6100 or visit www.generaltools.com.

AMANA TOOL offers a carbide-tipped countersink with 
non-marring, adjustable ball-bearing depth stop. The new 

tool creates pilot holes and varied-depth countersinks in a variety 
of materials without causing burnout or other marks. Users can 
adjust the depth of both the pilot hole and countersink so that the 
resulting opening is either flush with the surface or recessed. The 
resulting countersinks can be shallow to accommodate a only a 
screw or deeper to allow for insertion of a plug. The countersink 
also features an opening to allow for chip evacuation. The tool sells 
for about $37 and is designed for use in a drill press, handheld drill 
or boring machine. For information, visit www.amanatool.com.

CHARLES G.G. SCHMIDT & CO. has added mortising chisels and bits to its product line. 
The tools cut clean, square mortises in both hard and soft woods using less horse-

power because of the extremely sharp cutting edges, according to the com-
pany. They are available in seven standard sizes and two rectangular 
sizes. For information, call 800-724-6438 or visit www.cggschmidt.com.



51MAY 2013   WWW.WOODSHOPNEWS.COM

Organizations sponsoring meetings, class-
es or shows of interest to professional or 
hobbyist woodworkers are invited to sub-
mit items to: Calendar, Woodshop News, 
10 Bokum Road, Essex, CT 06426; editorial@
woodshopnews.com.

The complete national calendar of events is 
updated monthly at www.woodshopnews.com.

— Compiled by Jennifer Hicks

CALIFORNIA
June 10-14 & 17-21 — Stage I: Boulle and 

Stage II: Classic method (piece by piece) 
classes at the American School of French 
Marquetry in San Diego with W. Patrick 
Edwards and Patrice Lejeune. Tuition: $750 
(for each stage), including materials. www.
americanschooloffrenchmarquetry.com

June 20-22 — FS13: L.A. Symposium. Hosted 
by The Furniture Society, this three-day event 
will feature panel discussions, studio tours, and 
exhibitions. Location: L.A. Mart in Los Angeles. 
Contact: www.furnituresociety.org

FLORIDA
Ongoing — The Dunedin Fine Art Center 

is offering six-week woodturning classes at its 

Cottage Campus taught by AAW professional 
member Tony Marsh for beginners and inter-
mediate-level participants. Full day classes are 
held on Thursdays. Call 727-298-3322 or e-mail 
education@dfac.org for information.

Monthly — Woodcrafters Club of Tampa 
meets every third Thursday evening at 3809 
W. Broad St. in Tampa. For information, visit 
www.tampawoodcrafters.org.

MAINE
July 15-26 — Cabinets and Casepieces: Focus 

on Modernism with Thomas Hucker and Brian 
Reid. Improve casework skills while explor-
ing the mid-century modern style. Fee: $1,280. 
www.woodschool.org

MASSACHUSETTS
July 15-19, Aug. 12-16, Oct. 16-20 — Five-

Day Bare Bones of Wood Carving Classes 
with David Calvo in Gloucester, Mass. www.
davidcalvo.com

Sept. 25-29 — Traditional Timber Framing 
with Jack Sobon and Dave Carlon. Fee $480. 
Location: Hancock Shaker Village, Pittsfield, 
Mass. Contact: Jack Sobon at 413-684-3223, 
jacksobon@verizon.net.

NEVADA
July 24-27— AWFS Fair at the Las Vegas 

Convention Center. www.afwsfair.org

July 29-Aug. 2 — Summer Las Vegas Mar-
ket, an international furniture trade show. 
Location: World Market Center in Las Vegas. 
www.lasvegasmarket.com

NEW JERSEY
June 15-16 — 25th annual Spring Fine Art 

and Crafts at Brookdale Park in Montclair. 
www.rosesquared.com

Sept. 21-22 — 30th annual Fine Art and 
Crafts at Anderson Park in Upper Montclair. 
www.rosesquared.com

NEW YORK
Monthly — Sawdust and Woodchips 

Woodworking Association meetings are held 
on the first Thursday of each month at 6:30 
p.m. at the Canton Woods Center in Bald-
winsville. www.sawdustwoodchips.org

NORTH CAROLINA
July 29- Aug. 3 — Ladderback chair class 

with Drew Langser. Students will make a 
bent-back, double slat, post-and-rung chair 
in this six-day summer workshop. Fee: $975. 
www.countryworkshops.org

Oct. 19-24 — Fall High Point Market. One of 
the largest furniture industry trade shows in 
the world, bringing more than 70,000 people 
to High Point every six months. Location: 
High Point. www.highpointmarket.org  

CALENDAR

P.O. Box 70, Rutland, Vermont 05701
(802) 773-3240

www.woodshopspecialties.org

REMANUFACTURED

Sandingmaster Wide Belt 
Sander Model 2075–C

37” x 75” Belt.  This 
machine also has Ve-
neer sanding capabilities.  
Combination Head allows 
for light thicknessing as 
well as fine sanding.

Professional  Quality At 
The Right Price

Remember the line of Sandingmaster Wide Belt Sanders we sold 
from the mid 80’s to the mid 90’s?  We now sell them remanufac-
tured to new specifications (subject to availability), along with many 
fine, accurate woodworking machines new and remanufactured.
Call us for parts, service, and advise on your woodworking needs.

WOODSHOP
NEWSShaping the Successful ShopTM ®

PUBLISHERS PERIODICAL SERVICE (PPS)
READERS PAYMENT SERVICE (RPS)

ABD INC.
SUBSCRIPTION BILLING

 NATIONAL MAGAZINE SERVICES (NMS)
  UNITED PUBLISHERS SERVICES

PUBLISHERS BILLING EXCHANGE (PBE)

 

PUBLISHED BY SOUNDINGS PUBLICATIONS LLC 
WARNING: PROTECT YOURSELF – KNOW WITH WHOM YOU ARE DOING BUSINESS!

CONSUMER ALERT!  CONSUMER ALERT!  
BEWARE OF UNAUTHORIZED SUBSCRIPTION OFFERS!

HOW CAN YOU TELL IF AN OFFER IS FROM WOODSHOP NEWS?
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Band Saws 

Band Saw Blades 
Swedish Silicon Steel 

Timber Wolf® 
.. �.�� 1/8" Through 2" 

call: Suffolk Machinery 
800-234-7297 

Now Order Online 
www.timberwolfblades.com 

I turra Design 
Your complete source for the best information 

and accessories for the home shop band saw 

• Lenox Cabide-tipped band saw blades 
• Blade Tension meters 
• Bandroller ball-bearing guides 

• Ceramic blade guides 
• Re-saw and ri p fence 
• Pulley and Powertwist belt kits 
• Carter Quick Release for Delta/Jet 14" 

bandsaws 
• Urethane & rubber band saw tires 
• High Tension Springs 

Call 904-642-2802 for free catalog 

Bits, Cutters 

Freeborn 
Cope & Pattern Sets 

Now on Sale 

Cope & Pattern 
3/4" to 1-1/8" 

Glass Panel Tongue & Groove 
3/4" to 1" 1/4" 

� =sJ 
rn PM E Distributor� LLC 

Phone (888)344-5545 
Fax (209) 835-9378 

www.pmetooling.net 
For all your tooling needs 

VISIT OUR 
ONLINE 

CLASSIFIED 
SECTION 

at 
vvvvvv. vvoodshopnevvs .COrTl/ 

classifieds 

\NOODSHOP 
IVEI/VS· 

Bits, Cutters 

RIDGE CARBIDE 
EXPRESS CUSTOM 

CUTTERS & KNIVES 
• Custom Router Bits 

• CNC Router Bits 

• Corrugated Back Knives 

• Molder Planer Knives 
(William and Hussy, Shop Fox, Grizzly) 

• Groovers & Cutters 

• Profile Shaper Cutters 

We deliver what others 
only promise with 

2-3 day delivery. 

Call Toll Free: 1-800-443-0992 
Tool Free Fax: 1-888-728-8665 

Email: rcttool@verizon.net 

www.ridgecarbidetool.com 
595 New York Ave Lyndhurst, NJ 07071 

Branding Irons 

Custom Branding Irons 

Electric or Flame Heated 
Custom Designs, Logos, Signatures 

Quality for over 20 Years! 

BrandNew 
Industries, Inc. 

(800) 964-8251 
www.BrandNew.net 

CUSTOM BRANDING IRONS 

FREE-FREE-FREE 
information & sample brandings 

contact: 

NOR CRAFT 
P. O. Box 606, New Boston, NH 03070 

Phone/Fax (800) 538-4831 
Names, initials, monograms, signatures 
and logos faithfully reproduced. 

ANY SIZE or DESIGN 
Professional quality tool, electric or torch 
heated-can be used both hand-held or 
drill press mounted. 

Hj{a{(rnarkJ of aistinction _ 
wortfiy of your {a6or. H -=-

Business Opportunities 

CABINET SHOP AND HOME FOR SALE North 
F lorida, lake, approx. 5 acres, 4 miles from lawn. 3 
bedroom house approx. 1,800 SF, 2 wired shop 
buildings 24' x 40' each. $215,000 for all. 386·362-
4119. 
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Business Opportunities 

ELIMINATE SLOW TIMES 
Earn extra $ making bunk beds 

1800BunkBed 
It's Ym!L BlISlJle s�' ! "· 

Drawers 

e Drawer Slides 
e All Major Brands 

e Next Day Shipping 

�II�
Industries 

• Quality Drawers· Added Selling Tool 
• No Minimum Order· Quick Delivery 

• Constructed of Solid Wood, Baltic 
Birch, White and Wood Grain Ultrafoil 

Melamine on an MDF Core. 

1-800-581-3683 
Web address: www.ccfdrawers.com 

Drawers 

CNC Machine Cut 
Dovetails That Look 

Hand Cut! 
.. Calif or Sample & Prices 
"'Thru&Blind 
.. Drawers & Pullouts 
.. Prejinishing 
.. AcUustable Tail Spacing 
.. Undermount Prep 
.. Prompt & Reliable 
.. 1-2 Week Turnaround 

kmarie@'h'atlcmcreek.oom 
330-876-0005 Shop 
330-876-0032 Fax 

www.strattQncreek.cQm 

Finishes/Coatings 

BLOXYGEN SAVES LEFTOVER FINISHES 
Inert Gas Preservation System. www.bloxygen.com 
888 810 8311 

Glass 

Green Mountain Glass, LLC. 
211 Main St . •  Charlestown, NH 03603 

Small Lite, Narrow Sight Line Insulated Glass 
Silicone Dual Seal, All types, from historic 

wavy to blast resistant glass. 
Arg06fo3�826�4660able. 

Hardware 

GATE GLiDET" • NO MORE SAGGING WOOD 
GATES! Lifts, aligns and supports wood gates to 
counter the force of gravily. Easier to open and 
close. Patenl Pending. Take a look al: 
www.GaleGlide.com 

Hardwoods 

IG/lI Dried Hardwoods and Millw",-k 

Cherry & Figured Hardwoods 
Quarter-sawn Lumber 

Custom Flooring & Moldings 
Thermally Modified Woods 
Sawmill, ](jlns and Molder 

at Our Location 

Kempton, PA 19529 

Ph: (610) 756-6827 
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Knobs & Pulls

 
American Hardwoods 

Specialty Figures and Widths 
Sequential Sets 

 
 
 
 
 
 

Online Inventory 
www.horizonevolutions.com 

814-772-1651 

The trusted supplier from the Heart 
of North Carolina Furniture County.

• HARDWOODS • EXOTICS • THIN 
CRAFTWOOD • AROMATIC CEDAR 

• HARDWOOD PLYWOOD • CUSTOM PANEL 
DOORS • HARDWOOD FLOORING

See Our Catalog on the WEB: walllumber.com

BOX 287 • MAYODAN, N.C. 27027
336-427-0637 • 1-800-633-4062
Email: wood@walllumber.com

SEND $1.00 FOR CATALOG

www.rarewoodsusa.com • (207) 364-1073
120 species of exotic & domestic woods
Ebony, Olive, Rosewood, Satinwood, etc.

$3 million inventory – buy 1 plank or 1000!

The Furniture Institute
of

Massachusetts

Summer Workshops Available

116 Water St. (978) 922-0615
Beverly, MA 01915 www.furnituremakingclasses.com

                    Phillip C. Lowe, Director
Two-Year hands-on Program with Master Furniture-Maker

Mon - Fri: 8:00 AM - 4:30 PM 
Sat: 7:00 AM - 11:30 AM

1-800-788-5568

• Domestic & Exotic  
Hardwoods
• Mahogany
• Softwoods
• Plywood
• Turning Squares 
• and much more!

60 Evans Dr. Stoughton, MA 02072
Visit us at downesandreader.com

Help Yourself to a Great 
Selection of Lumber!

EISENBRAND INC.
                  EXOTIC  HARDWOODS

Phone 310-542-3576  Fax 310-542-2857
Orders 800-258-2587

www.eisenbrandhardwoods.com
clayton@eisenbrandhardwoods.com

• Quality Guaranteed •
FREE BROCHURE

K   C
 DISCOUNT 

C  1-800-489-6694 
- : @ .

Rare Highly Figured 
Claro Walnut

1”-3” thick lumber RWL, large slabs, 
turning blocks & gunstocks.

Wineland Walnut (530) 345-4012
Fax: (530) 345-0990 • Mon-Fri 8-3
9009 River Road, Chico, CA 95928

www.wineland-walnut.com

Oregon Claro/Black Walnut

WALNUT PRODUCTS
5315 NW St. Helens Rd.

Portland, OR 97210

M- F 7- 4; Sat. 9- 4
(503) 477-6744

Slabs - Wide lumber - 4/4 through 16/4
Turning - Carving Stock - Gunstocks - Veneer

Web Site   www.gobywalnut.comExotic Wood Wonderland!
The Largest Importer of 
Exotic Hardwoods From 

Pen Blanks to the Whole Log!

www.westpennhardwoods.com

716-373-6434

NEED A 
SLAB?

Good Hope
Hardwoods

(610)274-8842
www.goodhope.com

CORMARK  INTERNATIONAL
EXOTIC HARDWOODS

WWW.CORMARKINT.COM /  CORMARKINT@AOL.COM
181, REEMS CREEK RD, WEAVERVILLE, NC 28787 

(828) 658-8455 

• BEST PRICES -  DIRECT FROM SOURCE
• EXOTIC LUMBERS, BLANKS, BURLS, 
   SLABS, 
• TURNING BLOCKS AND MORE.
• NATIONWIDE DELIVERY 

HardwoodsHardwoods

Instruction

Hardwoods

Jointers/Planers

Lumber

Hinges

WOODSHOP
NEWS

®
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www.ctsaw.com

CNC Router Bit
Sharpening

140 Avon St., Stratford, CT 06615-6704
Phone: (800) 404-1220 • Fax: (203) 378-7346

EMail:  Info@CTSaw.com

Specializing In Tooling
For The Woodworking Industry

Solid Carbide Router Bits
To Factory Specifications

Spiral • Compression
Plastic • Wood Cutting

Sales of Techniks
Collets • Toolholders

Accessories

Sales of Onsrud
Router Bits

Wood • Plastic 
Composite

FREE RETURN SHIPPING
On Sharpening Over $100
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 (937) 588-4050   Fax (937) 588-4051
236 Dogwood Lane, Latham, OH 45646

www.turningsunlimited.com

Custom Woodturning

TURNINGS
UNLIMITED

Machinery

Veneers

Wood Turning

Miscellaneous

ServicesLumber Veneers

Real Estate
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CMA’s Diamond 
Awards

The Cabinet Makers Association is accepting 
entries for its 2013 CMA Wood Diamond Awards 
Program. Open to all current members of the 
CMA, regardless of shop size, the program offers 
participating companies the chance for a creden-
tial that can boost their local reputation.

Now in its fourth year, CMA president 
Tracy Yarborough says the number of entrants 
has increased every year with more than 50 
entrants anticipated this year. He says the con-
test was initially started to allow members to 
show off their work and also use the awards 
as a marketing tool for their companies.

“What the participating shops are getting 
out of it, of course, is the ability to market 
their shops to their customers and say they are 
award-winning companies with award-win-
ning projects. Each one that has won already 
has continued to enter each year because they 
say that it does help in their marketing cam-
paigns for their businesses,” says Yarborough.

“Winning a Wood Diamond is one way to set 
yourself apart from your competition. Having a 

panel of your professional peers proclaim you 
to have the ‘best of’ in any category will only 
help you gain favoritism with your customers.”

The program will be accepting 
entries until May 31 and the win-
ners will be announced in July at the 
AWFS fair in Las Vegas. All first-
place place winners will get a solid 
cherry plaque declaring their excel-
lence in their respective category, 
while other entries will receive a cer-
tificate of achievement.

“We see everything, believe it or 
not,” adds Yarborough. “We thought 
that when we first opened it up that 
all we would see would be the typical 
kitchen and baths, but we found that 
these guys are not just woodworkers, 
they’re craftsmen that love what they 
do. They’ve done everything from li-
braries to wine cellars to entertainment 
room surrounds and huge theater 
rooms. Some of the commercial proj-
ects they get into sometimes deal with 
modern architecture and it just blows 
my mind how they build these things.”

Contact: Cabinet Makers Associa-

tion, P.O. Box 14276, Milwaukee, WI 53214. 
Tel: 414-377-1340. www.cabinetmakers.org

— Jennifer Hicks

56

60 Grit                  Rough humor by Steve Spiro

Dan does the dovetail jig.

Last year’s winners included 
Block & Chisel of Atlanta (wet 
bar) and Ipswich Cabinetry of 

Ipswich, Mass. (spiral staircase).






